Norges Handelshgyskole

Bergen, Spring 2010

Integration through Entrepreneurship in Norway: Current
Situation, Opportunities and Policy Implications

By Maris Miglans

Master Thesis in International Business

Thesis Supervisor: Kare Petter Hagen

Thesis supported by:

4

Integrerings- og mangfoldsdirektoratet

This thesis was written as a part of the master program at NHH. Neither the institution,
the supervisor, nor the censors are - through the approval of this thesis - responsible for
neither the theories and methods used, nor results and conclusions drawn in this work.



Abstract

This master’s thesis has addressed the topic ofgnamt entrepreneurship that is becoming
increasingly important in Norway along with therieased immigration. The thesis has
reviewed the most up to date research on the fopit Norway and abroad and developed a
model that explains the phenomenon of immigraninass. Also the current situation with
respect to innovation and entrepreneurship in Ngnaaeviewed. The theoretical model is
tested empirically through carrying out 11 intewsewith immigrant entrepreneurs in
Bergen, Drammen and Oslo. The thesis concludesntimaigrant entrepreneurship is a
phenomenon that is releasing creativity and innowand leads to a better integration and
life quality of immigrants and thus should be ermreged by the policy makers. The major
obstacles immigrant entrepreneurs face in Norwayak of financing and hardships dealing
with the laws and regulations and the thesis makasmber of policy suggestions to
overcome these.
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Introduction

Norway is a country that is attracting a steadilgreasing flow of immigrants from all over
the world. Currently there are approximately 508uand persons living in Norway that have
immigrant background. 422,6 thousand of these ane &broad and have emigrated to
Norway and 85,6 thousand are born in Norway witmigrant parents. Additionally there are
230 thousand people living on Norway that have Moevegian born and one foreign born
parent. (data from beginning of 2009). Immigranmtsteence approximately 10,6 percent of
the total population. The largest immigrant grobpdhe region of origin are Europe — 46%,
Asia — 37%, Africa — 12%, South America — 3%, Noitherica and Oceania — 2%. Norway
was a country of net emigration until the 1960s iamahigration to Norway took off only in
1970’s and was initially dominated by immigrantsnfr the other Nordic countries and
Western Europe. However the immigration was modasatil the end of 1980’s when
increasingly more immigrants started to arrive frAsia, Africa and South America. This
was followed by a wave of eastern European immigrtrat started in the end of 1990’s. In
total over 377 thousand persons immigrated to Ngiinam countries outside the Nordics in
the period 1990 — 2008. In 2008 alone, around 60Qgand people migrated to Norway
meaning an increase of the total population of niiea@ one percent in a single year. Also the
number of asylum seekers in Norway is growing. Mgjaf new immigrants come from
European countries with Poles being decidedlydhgelst group — in total 36 thousand poles
have immigrated to Norway in the period 2003 — 2088nigrants are unevenly spread
across country with largest population in the cammof eastern Norway with Oslo having the
largest population of immigrants — 26% of the taity population. Largest ethnic groups are
Poles, Swedes, Pakistanis, Irakis, Somalis and @erf5SB, 2009). In total there are 214
immigrant groups in Norway out of which 53 con&isfL00 or more individuals (Vinogradov,
2008, SSB 2009).

This raises the issue of integration of immigrants the Norwegian society and labor
market. The unemployment rate of immigrants in Nepynig steadily above the
unemployment of the rest of the population. Thedadata from the Norwegian Statistics
Bureau (SSB) indicates that by the end of Augu92tie unemployment rate among
immigrants living in Norway was 7,5 percent or 283®rsons - an increase from 4,6 percent
a year earlier. In the same period the unemploymate for the rest of the population

increased from 1,5 percent to just above 2,5 pérdémis immigrants both have higher



unemployment and are harder hit by the unemployimenéase resulting from global
financial crisis. Among the immigrants the lowesemployment was among the immigrants
coming from the Western Europe and the Nordicshaglkdest among Africans and Asians.
The largest unemployment is among Somali immigrahese only 31,7 percent are
employed. In total, people with immigrant backgrd@tcounted for 26 percent of the total
unemployment in Norway (SSB, 2009). For those intamts that are in employment the
median wage is below the wage earned by the natiwe This salary gap is of similar order
as that observed in other OECD countries (Lieb§3).

The attitudes towards immigrants in the Norwegabol market are quite positive. A report
from SSB published in November 2009 revealed thgtetcent of Norwegians find that
immigrants have positive impact on the Norwegidootamarket. However around 30 percent
of Norwegians also find that immigrants abuse th@ad benefits system in Norway and are a
source of unsafety in the society (SSB, 2009).

In the mean time immigrants have proved to be ragb#ve in starting own businesses. From
all businesses started in 2005, 4.3 percent wartedtby immigrants with western
background and 7.8 percent by immigrants of nontevesackground. The primary sectors
for non western immigrants are hotel and restaytearisportation and retail and detail trade
including primarily fast food restaurants and teampanies. Also there is a considerable
amount of real estate related businesses ownedrpyvastern immigrants. For the western
immigrants the largest sectors are real estatstieariion and health services (SSB, 2006).
Even though the share of self employed among aligg of immigrants is below the national
average, some groups, including e.g. Chinese, faakssand Indians have levels of self
employment well above the national average. In ggiiteis immigrants from Western
countries and Asia who show the highest levelstifesnployment, while immigrants from

Africa and Eastern Europe are underrepresented{vatdov, 2008).

Immigrants have thus been proved to display mapkedensity towards starting own
ventures. This is often explained by the disjuncbetween their status aspirations and the
status opportunities available for them in hosttoas due to e.g. labor market
discrimination. This disjunction leads the immigiato seek to overcome the structural
barriers through innovative and creative econoreittares. Another reason for immigrants

being active in starting own ventures is the fheat they have to take considerable risks when



leaving their home countries, making immigrantsaerdynamic and risk taking group when

they arrive in the new host country.

This thesis has been inspired by the research dieleéloped in the United States under the
name of “ethnic entrepreneurship” or “immigrant iness”. Some of the most well known
contributors to this research are Roger Waldingerlgan Light whose works have been used

in the consequent parts of this research.

Even though research on immigrant or ethnic engregurship in Norway is scarce there has
been an increase in the research devoted to hiis to recent years. The positive effects of
immigrants engaging in entrepreneurial ventures rarmerous. First of all immigrant
entrepreneurship may help to reduce the high ungym@nt rates among immigrants and
also provide employment for the natives. Second igremt entrepreneurship may promote
creativity and innovation, through e.g. new produattroduced in the market. Lastly,
entrepreneurship may help to integrate people bBbroad in the domestic society. (Ljungar,
2007). Some other benefits of ethnic entreprengqursitilude improvement of stagnating
industries and neighborhoods, increase of tradedwsst the receiver and sender countries etc.

Ljungar (2007) observes that in Sweden the immigeatrepreneurs primarily start business
in industries that are already occupied by larggertion of immigrant entrepreneurs. So
instead to adding to creativity and innovation mantyrepreneurs just take over the industries
that are found unattractive and left by the locAlsother fact observed by Ljungar (2007) is
that immigrants often start businesses that uniieeutheir skills and education. The author
therefore questions whether labor market integnatioough entrepreneurship can be seen as
synonym to social integration, since immigrant epteneurship often seem to underutilize
the potential of the persons with foreign origin. éhtrepreneurship of immigrants can be
seen as positive creativity releasing and integegtrocess but also as a failure of the
integration policies when immigrants are forcedaistarting own ventures in the absence of
plausible labor market alternatives. It is impottep realize also that immigrant
entrepreneurship is not limited just to food or &elstores but is a much more dynamic and

wide phenomenon, including businesses varyingduasiries, sizes and target markets.

This thesis will research the topic of ethnic eptemeurship based on empirical study of

immigrant entrepreneurs mainly in the urban aréd&eogen and Oslo.



Thisthesisaims at answering the following resear ch questions

1. What are the reasons for immigrants to start nemtwes?

2. What are the government/municipality support measawvailable for immigrants
willing to start own business? To what extent dmigrants use these mechanisms?

3. What are the main hinders immigrants face whertisigown ventures?
4. Does immigrant entrepreneurship lead to an increlaséegration?

5. How should the governmental policy measures beydeditowards immigrant
entrepreneurship?
The research questions will be answered by carmyiignterviews with immigrant

entrepreneurs and other stakeholders and revielwegeserach literature on the topic.

This thesis aims at analyzing if and how immigrantslorway are encouraged to start own
business and what hinders are there preventinggnamis from starting own business. The
thesis will also give a review of the relevant ggsé literature on the issue. Hence, the thesis
will provide a status quo analysis of the situailiNorway and produce policy guidelines for

the Norwegian lawmakers.

The thesis will proceed as follows. The first seatwill focus on entrepreneurship in general,
describing the current situation with regard tagomteneurship and innovation in Norway.
Second section will analyze ethnic entrepreneurabia vehicle of integration and review the
must up to date research on ethnic entrepreneurshiie Nordics and around the world,
making a distinction between the European and Asaarschools of research. As a result of
this section’s analysis an empirical model willde up to be used in the fieldwork/case
studies. Third section will analyze the generaibess environment and the entrepreneurship
support framework that exists in Norway and alsorésearch that exists on optimal
entrepreneurship support systems. This sectioesgponds to the demand side of the model
developed in section two. Fourth section will, lthea empirical fieldwork and secondary
data analysis, describe the current situation &atlenges for ethnic entrepreneurs in Norway
and link the results to the theoretical model depetl in section two. Fifth section will
conclude and, based on previous sections, prodseed policy suggestions that may be

useful for policy makers concerned with integratéom entrepreneurship support.
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Section 1: Entrepreneurship in Norway

The purpose of this section is to give an insightie concept of entrepreneurship and
describe the current situation regarding entrepnesigp in Norway. These findings will be
useful when | later discuss the concept of ethntoepreneurship.

Definition

There are many definitions of an entrepreneur@résearch literature. Henrekson and
Stenkula (2007) give a summary of definitions bjaBupeter, Kirzner, Knight and Say.
According to Schumpeter, entrepreneur is first famemost an innovator who identifies and
introduces new innovative combinations of availdblgors of production. Schumpeter
defines innovation in the following forms — new guats, new methods of production, new
markets, new production resources and new orgamizabr forms of organization. On the
other hand, the Austrian economist Kirzner emplegsentrepreneur as an arbitrageur who
identifies and acts on unused profit opportunitiethe economy. These opportunities can
exist due to misbalances or due to ineffectiveaisesources in the economy and exploiting
them does not necessary need to involve innovattwank Knight defines entrepreneur as
someone who takes decisions under ambiguity ahdnse harnessing this ambiguity. Lastly,
Jean-Baptiste Say describes entrepreneur as amaird who coordinates, supervises and
takes decisions about how and for what, knowlelddpmr and capital shall be organized and
used. Without this role of an entrepreneur therald/be no entrepreneurial activity. Some
more definitions are presented by Spilling (20@6):instance Drucker defines
entrepreneurship as an innovative activity whicthwlieparture in existing resources
organizes new value creating activity. Shane orother hand gives the following definition
of entrepreneurship — entrepreneurship is to organéw activity that has not existed before,
based on identifying, evaluating and use opporiesib introduce new products, services,
organization modes, markets, processes and rawiatgateThe definitions of entrepreneurs
and entrepreneurship are countless but a good sgnohtne functions of an entrepreneur is
given by Spilling (2006), according to him there &wve main functions of an entrepreneur:
(1) take risk, (2) create new opportunities, (rdinate the usage of limited resources, (4)
search for new opportunities and (5) be a capitéigilling thus integrates the roles of an

entrepreneur mentioned before - innovator, cootdmask taker and arbitrageur.
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Even though the definitions of entrepreneurshifyvére overriding idea is the one of
bringing something new in terms of the product, keior use of resources. Therefore one
must note that not all business activity can besifeed as entrepreneurship. The following

model by Spilling helps to differentiate betweerrepreneurship and other forms of business

activity.

Way of organizing the activity
Type of activity New business Existing business
Innovation (1) Entrepreneurship (Antrapreneurship
Imitation (3) Imitating start-up (4)mmitative expansion

Table 1: Types of Business Activity. Source: Spilling (2006)

Thus all business activity is not necessary engreguirship. This distinction will later be
useful when talking about ethnic entrepreneurship.

The entrepreneurship literature often makes andistin between opportunity based and
necessity based entrepreneurship, where the fiestsoentrepreneurship based on identifying
and seizing an opportunity while the second oramisntrepreneurship e.g. stemming from
lack of other employment opportunities. Much ofrepteneurship literature as summarized
above focuses on innovation as a vital part ofegméneurship; therefore necessity based
entrepreneurship may even not be regarded as estipship in a strict sense since
necessity entrepreneurs often enter markets alrgstdyated. This would therefore rather
qualify for imitating start up as was discussedvabdlowever it is important to note that
necessity based entrepreneurship may be seen fastis¢ep towards opportunity based
entrepreneurship as the necessity entreprenewsveisan unused niche or innovation
(Henrekson and Stenkula 2007).

Why focus on entrepreneurship

The focus on entrepreneurship and small entrepreth@entures reemerged in 1970’s when
the global economic turmoil challenged the benefitarge companies to serve as the change
agents and creators of wealth in an economy (Hepreknd Stenkula, 2007). Two factors
have contributed to the increased focus on entngpirship and small ventures. Firstly, the IT
revolution has enabled cost efficiency in small pames compared to large companies that
traditionally benefit from scale economies. Secdhd,increased globalization and

12



integration of the world economy has created denfi@ngpecialized niche products thus
facilitating with smaller, specialized venturesogposed to large scale producers (Farre,
2007). The trend described is confirmed by lookahgompany statistics from the 1970s
onwards. For instance the aggregate employmenbliyike500 companies in the USA fell
from 20% in 1970 to just 8,5%.(Farre, 2007). Selversearchers have pointed out the
importance of entrepreneurship for the overall tlguaent of an economy. Braunerhjelm and
Wiklund (2006) for instance talk about entrepreresithe spreading agent which is the motor
driving the economic development whilst knowledg¢hie fuel. Braunerhjelm and Wiklund
(2006) also report a clearly positive relationdgiween the number of small entrepreneurial
companies and the economic growth in the countryhé same time they find that the
relationship is much less pronounced for investsienR&D and economic growth. Thus
investment in R&D alone would not lead economiovngioin the country if the entrepreneurs
that commercialize the results of the researclabsent. Similarly Caree and Thurik (2003,
guoted in Baycan-Levent, 2006) find that both higla¢e of new business start-ups and
higher rate of turbulence (the sum of start-ups@asiures) enhance, after a certain time lag,
economic growth and job creation. Also Tuft (200@¢s a research by Global
Entrepreneurship Monitor (GEM) which finds thatrepreneurship can explain about 1/3 of
a country’s economic growth. Also Waldinger et(&4P90) concludes that economic growth
depends on a society’s ability to encourage anfdie birth of new , small firms, whether
ethnic or not. Finally focus on entrepreneurshipy e particularly important in the
environment of current economic crisis. It has nigrbeen proved that entrepreneurship is
one of the mechanisms that can help turn arourebsaan by reallocating resources (Acs et
al., 2008 quoted in Tuft, 2009). Same conclusiomasle by OECD (2009) who conclude that
it is a combination of innovation and entreprenbijrshat can return countries to the path of

sustained economic growth.

There is of course also some criticism of the famugntrepreneurship. For example, Rudzitis
(2010) refers to the American economist Scott Shame concludes that the focus should be
on supporting existent enterprises, instead of ptorg establishment of new companies.
According to him the newly established companieth@USA go bankrupt on average after 5
years and their owners earn on average 35 peressthan what they would have earned in a

salaried job.
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Entrepreneurship in Norway - current situation
The purpose of this section is to show how Norvegydsitioned in an international context
with regard to entrepreneurship. Other Nordic coestare used as comparative sample for

Norway.

Norway is one of the countries covered by the Ql&vdrepreneurship Monitor (GEM). In
2008 Norway’s TEA score (percentage of entreprenguthe population aged 18 - 64 ) was
8,7 % which consists of 5% percent of the poputeati@t is in the process of establishing a
business and 4% that are involved in businessesdta the last 42 months (and a small
percentage that is doing both). Thus early stagem®neurial activity is engaging over 256
thousand Norwegians in 2008. 7,7 pecent of the latipn owns an established company
older than 42 months. Additionally 10.7% of theriNegian population expect to start a
business within the next 3 years. 39% of the pamrigerceive there to be good business
opportunities in the area where they live. The T&®re places Norway in the 5th place
among innovative economies and in the third pladéurope only after Iceland and Greece.
With exception of 2007, the TEA score of Norway baastantly been above 7% thus placing
Norway among the most entrepreneurial nationserdéwveloped world. As can be seen in
Figure 1, Norway is leading in terms of early stag&epreneurial activity in the Nordics

only surpassed by Iceland.
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Figure 1: TEA indicatorsfor Nordics, Source: GEM (Index for Sweden 2008 n/a)
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Also in the period between 2002 and 2008 there Wweteeen 1,1 and 1,5 persons trying start
a new business for every person who is owning anding a business older than 42 months.
This is clearly above the average for developedtras which is 0,95.

So, generally Norway appears to have a rather dygnantrepreneurial culture and large part
of the population is chosing entrepreneurship acstef employment. This is a very positive
sign, especially given the very low unemploymegufes in Norway. In fact according to
GEM report 2008, 93% of the companies started ar@vated by opportunity so the forced
entrepreneurship as the only alternative to uneympémt is low in Norway, even though the
figure may be higher for immigrant entrepreneurgrviegians seem to be rather confident
when it comes to trust in own capabilities and klsalge to start and run own business. In
2008, 49 percent of Norwegians considered therasety have sufficient capabilities to start
own business. This can be compared with the avdoagkeveloped countries which is at
36%. Also 54,9 percent of the population see entregurship as an attractive career choice.
According to OECD (2009) population in Norway alss among the most positive views

towards entrepreneurs in Europe — very few regangpreneurs as selfish and explotative.

It is however important to note that another stiags compiled by OECD (2009) estimate the
total self employment rate in Norway to around 60he working population, with a slightly
higher proportion for foreign born Norwegians. Thiaces Norway behind its peers Sweden
and Denmark. For an overview of OECD entrepremepiisidicators for Norway see

Appendix 1.

Innovation in Norway

According to European Innovation Scoreboard 2008iplied by the European Comission,
Norway’s overall innovation performance is below U 27 average. All the other
Scandinavian countries are in the group of innavekeaders, with innovation levels well
above the EU27 average. Norway scores behind mesttBwuropean countries but also such
less developed countries as Czech Republic andhigsithe rate of improvement of
innovation is also below the EU27 average (Pro IBampe, 2009).

The Norwegian businesses also seem to under préordésearch & development and spend
just over 1% of industry value added on R&D, plgdiorway in the bottom league in
Europe. The R&D intensity is almost four times l@gg Sweden and Finland who are both

15



European leaders. Also, the proportion of firmthwiew to market product innovations are
much lower in Norway than in e.g. Finland and Swe@@ECD, 2009). For review of

innovation indicators see Appendix 1.

Thus, summarizing, there seems to be a place fjmrowement both when it comes to

entrepreneurship and especially so innovation invdg.
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Section 2: Immigrant entrepreneurship and integration

Important definitions

Immigrant Entrepreneurship
To start with one needs to arrive at the definitbmimmigrant entrepreneurship. In fact, the

term immigrant entrepreneurship is often used togetith another term, namely ethnic
entrepreneurship, referring to roughly the sameeph Some authors use the term “ethnic
entrepreneurship” to refer to entrepreneurshiprneig to certain ethnic groups and
“immigrant entrepreneurship” to refer to entrepransip performed by all groups of
immigrants in the country (Dalhammar and Brown,200Some on the other hand use the
term “immigrant entrepreneurship” to strictly reterthe immigrants that have arrived to the
host country over the past few decades, thus exgjutle ethnic minority groups that have
lived in the country for several decades such@sAdro — Americans in the USA (Volery,
2007). However | chose to use both terms intergbably in the later parts of this thesis.
Vinogradov (2007) defines an immigrant entreprerasua business owner born outside
Norway with both parents born abroad who is invdlueactivities characterized by
economic innovation, organization creation andipegfeking in the market sector. Baycan-
Levent et al. (2006) refer to ethnic (migrant) epteneurship as self-employment of ethnic
minority groups. Baycan — Levent et al. (2006) halg® assembled three main definitions
given by Butler and Green (1997), Waldinger e{#90) and US Department of commerce
(1997). According to the three sources, foreigmegmeneurs can be defined as “immigrant
entrepreneurs”, “ethnic entrepreneurs” and “miryogiitrepreneurs”. Immigrant entrepreneurs
are people who start their own business just #fir arrivals to the host country using their
individual connection with former immigrants andnronmigrants with a common origin
(Butler & Green, 1997). Ethnic entrepreneurs créatget of connections and regular patterns
of interaction among people sharing common natibaakground or migration experiences
(Waldinger et al., 1990). US Department of Commeleines foreign business owners such
as “minority entrepreneurs” who are not of the majgopulation (US Department of
Commerce, 1997).

In my research | refer to both persons immigrateNarway as well as born in Norway with
both parents immigrated as immigrant or ethnicegmreneurs. Referring to the previous

discussion about the definition of entrepreneurshilecide to call any sort of self
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employment by a minority — entrepreneurship, eveugh it may not qualify for
entrepreneurship in a strict Schumpeterian sensayMnmigrants are namely just copying
business models used by their compatriots, givttlg br no place for innovation. However, |
chose here to equalize self employment by minaritigh entrepreneurship, due to the fact
that starting own business for an immigrant invelaegreat deal of risk and risk is an
essential part of entrepreneurship as can be seentlie definitions of entrepreneurship

reported in section one.

Integration

Since part of this thesis will be exploring immigt@ntrepreneurship in terms of integration,
it is relevant to give a workable definition ofégtration. Ljungar (2007) defines three types
of integration. First, personal integration — wiegtthe individual considers himself or herself
integrated, second economic integration — whetmerrdividual has a job and last social
integration — whether the individual has sociahtienships with the majority population.
Another term which is often used alongside witlegnation is segregation which means a
situation when the minority population lives in désolation from the majority population.

A somewhat extreme form of segregation is the #ectanclave economieshen people of
same ethnic origin gather in a separated geograpbion, often in larger cities and develop
own economies. Examples of enclave economies iacmaong others china towns in the US,
Pakistani district in Birmigham, UK (Ljungar, 2007)

Opportunity and Survival Entrepreneurship
Lastly, | feel that the concept of entrepreneurstapds to be complemented somewhat from

the discussion in the previous chapter. An intérgdivision is done by Ljungar (2007) who
speaks about entrepreneurship and survival entreprghip. Entrepreneurship is starting
business because the individual wants to seizgpartunity and realize an idea concerning a
business idea. Meanwhile survival entrepreneunshgmgaged when the individual “must”
start business in order to survive. Similarly, Batyd event et al. (2006) speaks about the
same concepts when referring to “forced entrepnesieund “voluntary entrepreneurs”. The
idea of survival versus regular entrepreneurshipbgideveloped further in the consequent
parts of this thesis trying to answer the questvbether immigrant entrepreneurs in Norway

are seizing opportunities or just trying to survive
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Research on Ethnic Entrepreneurship worldwide

Research on the topic of immigrant entrepreneursagpbeen comprehensive in the United
States which has experienced a large inflow of amtg ever since the borders of the country
were opened in the 1960’s. Also some countriesuime notably UK and the Netherlands
have attracted large inflow of immigrants from dagmer colonies hence motivating research
on immigrant entrepreneurship. Research in the id®ttas been scarcer but will nevertheless
be discussed in a separate section of the thestarding to Kloosterman and Rath (2003,
guoted in Slavnic 2008) there were a total of 166ks, papers and articles published
worldwide on the topic of immigrant and ethnicrepteneurship by the end of 2003,

indicating the importance of the topic in the intional research.

Two US based researcher groups have become a barkcimthe field of immigrant

business and are quoted in almost all sourcessefireh about immigrant business. Those are
on one hand American sociologist Ilvan Light, whings together with other writers carried

out a large number of both quantitative and qualgestudies over years, and on the other
hand - Waldinger, Aldrich and Wards who have puiigdone of the most comprehensive
works on ethnic entrepreneurshifethnic Entrepreneurs, Immigrant Business in Indastr
Societiefrom 1990. Both works will be consequently revievand will serve as the basis for
further research and fieldwork. The recap of redely Light and Waldinger et al. will,

where necessary, be complemented with researcthby authors adhering to similar

principles in their work.

Ivan Light

Ilvan Light together with a number of other researstas developed a theoretical basis to
explain which factors affect the choice of certammigrant groups to start own business.
Light focuses both on the resources and qualiti¢ke group but also the outer factors such
as local society frameworks and norms (Ljungar 2007

Light & Rosenstein (1995 quoted in Fossum, 13§ak about two main drivers of self
employment among immigrants — (1) resource disadg@where self employment is a
solution of unemployment due to lack of sufficieesources e.g. education, network, skills
etc and (2) labor market disadvantage where ungmot is a consequence of labor market
discrimination, where individuals having sufficiesiills remain unemployed due to unfair

treatment on the labor market. For instance Ljurig@@7) speaks about Korean immigrants
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to the USA that were not entrepreneurs before cgrarthe US, nevertheless started up
ventures in response to discrimination in the Acarilabor market. Similarly Baycan-
Levent (2006) explains the tendency of immigraatiitn towards self employments as a
consequence of their lower socio economic situataursed by lack of education and skills.
Another theory brought forward by Light (1990, gesbin Ljungar, 2007) is the so called
interaction theory, stating that in order to exphaiy certain groups start business one needs
to look at the factors within the certain immigrgnbup as well as the factors in the host
country. Light defines these factors as supply@ mand factors some of which will be
outlined later. Supply factors are the factors fHace emphasis on the qualities and skills of
the individuals that become entrepreneurs. Demausttactural factors on the other hand
place emphasis on the outer factors affecting imanigentrepreneurs, e.g. institutional and
political framework, presence of labor market disanation etc. Speaking about the supply
factors Light emphasizes the class resources &mitaesources. He concludes that some
resources are only accessible by membership intaircelass while others are based on
belonging to a certain ethnicity as a whole. Th& types of class resources outlined by Light
are economic, cultural, social and symbolic capitethich are accessible to a different degree
depending on the social class of the individuaghticoncludes that immigrants or immigrant
groups with a wide array of class resources areratsre likely to start own ventures.
According to Light immigrant groups that belongedhe higher social classes in their home
country are overrepresented among entrepreneurggtance Korean immigrants in the
USA are generally well educated, rich in human eultural capital and therefore are more
inclined to start business. Speaking about LatmbA&frican immigrants in the USA, Light
(1990, quoted in Ljungar, 2007) mentions the dodbiisadvantage when the immigrants
lack both class resources and are discriminatéoeitabor market. According to Light those
are the groups least likely to start business.rOftes believed that the most discriminated
groups are also the least active in starting owrtures. For instance Farlie and Meyer (1996
quoted in Ejrneees, 2001) finds that the most drgoated immigrant groups with respect to
wage also have the lowest fraction of self employrdvious research in e.g. US confirms
that the levels of entrepreneurship differ amoriigdént ethnic groups. For example afro-
Americans and people with Latin origin — allegettig most discriminated immigrant groups,
also show levels of entrepreneurship far belowntt@nal average whilst groups with Asian
origin — Chinese, Koreans, Iranians, Pakistanigwséntrepreneurship levels that are above
the national average (Ljungar, 2007).
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Waldinger, Aldrich and Wards

In their workEthnic Entrepreneurs, Immigrant Business in Indas®ocieties/Naldinger et

al. present a model to explain why certain groupaerrepresented among entrepreneurs.
Their model includes three main headings — (1) @ppdy structure, (2) Ethnic strategies
and (3) Group Attributes as displayed in Figurélénce similarly to Light's model
Waldinger et al. explains immigrant entrepreneyrsts a result of qualities and resources

attributable to certain immigrant groups and thecitiral factors in the host country.

Opportunity Structure

Market Conditions Possibility to own an enterprise

) Available enterprises
Ethnic products

. Competition for available enterprises
Non — ethnic, open markets P P

Government Policies

==

Ethnic Strategies

—

Preconditions Resources to mobilize
Limited Mobility Close ties to compatriots
Selective Migration Ethnic social networks
Level of ambition Government policies

Group Attributes

Figure 2: Model of Ethnic Entrepreneurship. Source: Ljungman, 2007

The following is the outline of the model develogwsdwWaldinger et al. (1990) as outlined by
Ljungman (2007) and complemented by the authohnisfthesis.

Opportunity structure

This part of the model considers the opportunitiese is for ethnic entrepreneurs to enter
markets and offer their products or services. Jitefactors of this section include (1) market
conditions — which considers whether there are btthic and non-ethnic marketplaces
available for ethnic entrepreneurs to offer theaducts and services and (2) whether there is

a possibility for ethnic entrepreneurs to own ategnise — regarding the availability of
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niches and enterprises that immigrant entreprereurenter as well as the state regulations

with regard to acquisition and ownership of entiegby ethnic minorities.
Group attributes

This part of model consists of (1) preconditiongthfnic minorities to start own business and
(2) resources to be mobilized by the ethnic enénepurs. The first factor contains (1) limited
mobility — considering the fact that ethnic entexpur due to e.g. language barrier or
discrimination is not able to engage freely in agareer, (2) selective migration and (3)
level of ambition which both regard the fact thidinéc minorities often start own ventures
due to the fact that migrants are people with spéevel of ambitions and skills that enable
them to start own business. The second factoseurees to be mobilized by the ethnic
entrepreneurs regards whether there exist closéatieompatriots and ethnic social networks
which ethnic entrepreneurs can use e.g. for findingl funding for the enterprise. This
factor also includes government policy in termpuviding financial and other support for

an entrepreneurial start up.

Ethnic strategies

This part of the model relates to how differentugrattributes are used and combined to start
business given the opportunity structure presehnik strategies are the solutions to the
specific problems ethnic entrepreneurs face asudtref the interaction between the
opportunity structures of the host society andctaracteristics of their group (Waldinger,
1990).

Taken together the model explains the phenomenethaic entrepreneurship and why

certain minority groups are more likely to startrolausiness.

Niches attractive to immigrant entrepreneurs

In the same book Waldinger (1990) explains thetmeaf new business as combination of
two crucial factors -Aiche maintenancer processes that maintain favorable environnant f
small business antche successioor processes that create vacancies in those niches.
Waldinger identifies five niches that are attragtfer immigrant entrepreneurs due to having

small entry costs and absence of substantial scaleomies. Those are:

1) Underserved markets— markets that are underserved by the large, masketing

organizations e.g. shopping areas in city coresniagy be ill-suited for large retailers.
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2) Marketswith low economies of scale — since returns to scale in these markets are
limited there are very few or no capital intensikiggh volume competitors, thus

opening up possibilities for immigrant entreprerseur

3) Segmented product markets — when demand can be divided into stable and blesta
portions and the two components can be separaieddne another, into non
competing branches. One branch is dominated bg f@mgs handling staple products,
second composed of small scale firms cateringdaitipredictable and fluctuating
part of demand. The small scale sector with its éoivy barriers offers ethnic

entrepreneurs and accessible route to the genaréein

4) Ethnic consumer markets — these are protected markets that arise wheicethn
communities have a special set of needs and prefesehat are best served by those
who share these needs and know them well. In #ss the ethnic entrepreneurs have
advantage in relation to the native owned competitiue to a more intimate

knowledge of the needs of the ethnic groups.

5) Marketsfor exotic goods — native interest in exotic goods allows immigsatat
convert both the contents and symbols of ethnioiky profit making commodities,
Ethnic entrepreneurs are likely to be the only dhasare in possession of such

products and can deliver them in seemingly authemtiys (Rath, 2000).

Speaking about niche maintenance, Waldinger poutshat successful exploitation of
niches often involves certain degree of self exatmn — meaning that immigrant
entrepreneurs work long hours and involve familymhers to make the business go around.

Talking about niche succession, Waldinger pointstioat natives have a tendency to leave
the small scale businesses over time opening uprappties for newly arrived immigrants to

take their place.

Similarly Baycan-Levent et al. (2006) conclude téhinic entrepreneurs usually set up their
business in the sectors where informal productionld/give them a competitive advantage
and where the network of ethnic people providemtha opportunity for an informal way of

doing business and exchanging information.

In general the viability and success of immigramsibess as well as SME’s in general is

made possible due to the shift away from scale @oogs and mass production, some of the
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factors enabling small immigrant businesses to @impuccessfully are some of the
following: (1) availability of cheap computing powé2) fragmentation of markets where
consumers look for more individual or group speqiftoducts, (3) the greater need for
innovation and the focusing on core skills stimedbby intensifying global competition have
opened for small firms in manufacturing and (4)idsgxpansion of services with small place
for scale economies (e.g.child-care, house-cleacaigring etc.) (Kloosterman and Rath,
2001).

Middleman Minorities - Edna Bonacich

A review of American research on immigrant entrepreship would be incomplete without
mentioning the concept of ‘middleman minoritiestldbdna Bonacich who is probably the
most important contributor in the field. In genetlke term ‘middleman minorities’ refers to
minority entrepreneurs who mediate between the dantiand subordinate groups.Their
customers are typically members of marginalizedhatar ethnic groups that are segregated
from the majority group. Middleman minorities thaexve as intermediaries between the
majority group and other segregated minority grobissdleman minorities share neither an
ethnicity nor a residential area with their clidateéhey typically live outside of the
neighborhoods where their segregated minority tdierive.

In response to discrimination from the majoritypptation, middleman minorities develop a
very strong solidarity, trust and loyality withihe group. A key characteristic of this is the
tendency of middleman minorities to be sojournersegbe who intend to return to their
country of origin. Due to their sojourner status déimeir strong ingroup ties, middleman
minorities develop a competitive business edggahticular, these entrepreneurs minimize
their labor costs through their reliance on famigmbers and fellow ethnic workers willing
to work long hours for little pay. Another exampliethe solidarity is the provision of capital
and knowledge between the members of middlemanritymetwork. Sojourners also tend to
engage in activities that do not tie them to thstltountry such as money lending ar trading.
These circumstances allow middleman minoritiesstatdish positions of economic
dominance. Historically the most common middlemanamties groups in the US have been
Chinese, Indians and Jews. In modern times thedfoeatrepreneurs in the US have become
the most prominent group of middlemen minoritiesBlas and Saenz, 2007). Other

examples of middlemen minorities that are moreyike enter business ownership in the

24



areas of trade and commerce are for example Jelugrope, Chinese in Southeast Asia,
Asians in East Africa and Armenians in Turkey (Diasgand Saenz, 2007).

The approaches to ethnic entrepreneurship discadsmae are primarily American based and
can therefore be criticized not to suit Europeamtexis. The European research on the topic
of ethnic entrepreneurship pays larger attentidmotw institutional and structural context
affects the possibilities and initiative for ethmgnorities to start own ventures. Also this
thesis pays particular attention to how institusilstructure in Norway affects ethnic
minorities’ entrepreneurship; therefore we findelievant to give a recap of a European

approach towards ethnic entrepreneurship.

European studies of ethnic entrepreneurship

Welfare state and ethnic entrepreneurship
Countries in Europe having most developed reseamdadthnic entrepreneurship are Great

Britain and the Netherlands also being among thmiies having experienced most
pronounced immigration in Europe. The Dutch sog@bRobert Kloosterman is among
researchers that have analyzed the models of ealglivger et al. and Light with relation to
ethnic entrepreneurship in Europe. KloostermanRaith (2001) find that people with
minority background start business to a lessemextteEurope than e.g. in the USA or
Canada due to the fact that Europe has more deactlpcalled welfare states. This is
particularly relevant to this study as countrieghi@ Nordics, including Norway have been
among front runners in terms of building welfarates. The presence of welfare states has
impact in several ways. First the government seedas care of provision of larger
proportion of goods and services in the economys tltecreasing the possibilities for private
entry. Second welfare state have more regulateat lalarket and higher benefits in the case
of unemployment thus decreasing the incentivesuimemployed ethnic minorities to start
own business. Also, welfare states and Europeamoagies in general have focus on ex ante
regulation of business entry, meaning that stastngeds to comply with a variety of
regulations before establishing the business, talang business entry even harder. In the
US on the contrary, business entry is not heaedyulated but the control and monitoring is
done ex post. Another impact of higher social gosges in Europe as compared to America
is that it is harder to get even a relatively Idiled job due to the higher minimum wage and
other social guarantees. Therefore in Europe thevatimn to start business stems from an
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alternative of otherwise being unemployed. On teohand in USA with much less social
guarantees, the unskilled jobs are more readilyfata, however at low wages. Therefore in
the USA starting own business is done in ordeiata enore rather than in absence of
employed labor opportunities as the case is in pirdhis has been proved also empirically,
for instance a study by Raijman and Tienda (1988tef in Richtermeyer, 2002) studied
immigrant entrepreneurs of various ethnic grouph@&USA — Hispanic, Korean, Non-
Hispanic White and Middle Eastern/South Asian anhtl that one reason for becoming a
business owner is the desire of all respondenggjardless of ethnicity — to improve their
economic situation. Therefore it is often mordlsliimmigrants that start own business in
the USA due to unwillingness to remain in low wgagfes while in Europe own business is a
solution to being unemployed (Ljungar, 2007). Sotimer words immigrants in the USA are
pulled towards self employment due to limited updvanobility in the jobs available to
immigrants, rather than by lack of jobs as sucloosterman and Rath (2001) also note the
self selection process whereby immigrants withtnadty high human capital opt for
countries with a relatively unequal distributionieéome, which offers them the prospect of
high earnings, whereas immigrants who are lessemelbwed tend to go to more egalitarian
countries with high minimum wages and substantialad benefits. Finally the statement
above is confirmed in a number of quantitative &sidvho find that education is positively
correlated with self employment in the US and nieght correlated in the EU (Wit and
Winden, 1989, Blanchflower, 2004 quoted in Baycandnt et al., 2006). This relation seems
to hold also in Nordics according to the Swedistnemist Mats Hammarstedt, who finds
that highly educated people both immigrants andl®have the lowest likelihood to start
own business. Another interesting finding by Hamstet is, that highly educated immigrant
entrepreneurs earn on average as much as theeadasated co-ethics whilst highly educated
local born entrepreneurs earn substantially maae teéss educated local born entrepreneurs
(Hammarstedt, 2004 quoted in Slavnic, 2008). Chyisér (1998, quoted in Richtermeyer,
2002) studies minority entrepreneurs in the USfards that owner’s formal education is

positively correlated with the probability of mirikyrbusiness survival.

Mixed Embeddedness
Concept of mixed embeddedness was developed byst€ionan together with another Dutch

sociologist — Jan Rath. The concept addressesdweecks of the American models by

combining the ethnic factors explaining immigrantrepreneurship with structural factors
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from the local society. According to them, immigrantrepreneurs are on one hand
embedded in the own ethnic networks and on the ded in the local legal and economic
frameworks. This concept of mixed embeddednessréfass to the complex way in which
immigrant businesses are inserted, on the one Imattte specific socio-economic and
institutional context of the host country (also mas opportunity structure) and, on the other
hand, immigrant contexts and which involves diversefigurations of financial, human, and
social capital. Complex configurations of mixed eutedness enable immigrant businesses
to survive - partly by facilitating informal econdractivities - in segments where indigenous
firms, as a rule, cannot. Immigrant entreprenetgsnat just responding to the existing
opportunity structures but are also able to chamgemould them through innovative
behavior. Kloosterman and Rath also mention twoedisions of the opportunity structure
that are necessary for understanding the emergdrathnic entrepreneurs. Those are first
accessibility — markets have to be accessibledarcomers to start business and second the

growth potential of the markets (Kloosterman anthR2001).

Neo American model

Talking about the choice of the industry by the iigmant entrepreneurs, Kloosterman and
Rath (2001) develop a demand and supply side nsiadhr to the one used by e.g. lvan
Light. On the supply side Kloosterman defines tgpimmigrant as someone who
distinguishes himself or herself from the main gapan by having inadequate or
inappropriate education or skills, possessingliitiancial capital, and lacking access to
relevant indigenous social networks. Additionadlytypical immigrant may lack proficiency

in the local language and suffer from discriminati@onsequently a typical immigrant
entrepreneur is channeled towards niches with noauies of scale, low entry costs, small
initial capital outlays, no specific educationahfifications and low technical barriers. This
materializes in immigrants starting business witta scale, low value added and labor
intensive with a small capital to labor ratio. ®e demand side, the global economy of today
has meant that opportunities for small scale, ke tbusinesses in developed countries have
become limited due to competition from low costmies. There thus has to be a specific
reason for such businesses to be located in addawomomies, otherwise they will be forced
out of business by low wage competitors from abréadording to Kloosterman there are
two subgroups of businesses that immigrants enigadée first category of services

includes traditional economic activities that haseeded due to the trend of ever increasing
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scales of production. These include for example@pies, bakeries, snack bars and cafes that
are left by the indigenous entrepreneurs and takenby immigrant entrepreneurs and are
tottering on the brink of survival with no or lgtchance of expansion. The process of
indigenous groups leaving the above mentioned sighealled vacancy chain and the
businesses vacated by the indigenous can be seemaants of the previous industrial era.
The second category of small scale business aefiate in contrast related to the rise of
postindustrial society that is characterized bigesive subcontracting and outsourcing of
activities, both by firms and households. This apep for small scale service businesses e.g.
pizza delivery, dog walking, mail delivery etc aado certain small scale, low tech
manufacturing activities that need to locate clostheir markets. In terms of manufacturing
this is particularly the case for markets charaoter by highly volatile, uncertain demand and
non-standardized products also with requiremeitasfe contact between the customer and
the supplier for example garment manufacturingiitutsonally, the model above is more

valid for the American context which is geared todgagenerating low wage jobs, thus
sustaining the existence of small scale, low téchst

European Model

Kloosterman contrasts the European model with tmecan model by showing that in
Europe there is generally higher unemployment ammmggrants; however the highly
skilled immigrants are able to break the discrirtioraand become part of the ranks of the
insiders, with high salaries and other benefite otivation to start own business is
therefore lowest for the most skilled immigrantEmrope and highest among the low skilled
immigrants, who see entrepreneurship as the onjytavareak out from unemployment. The
reverse is true for the USA. There are plenty of $killed jobs for the immigrants; however
entrepreneurship provides the highest pay offifergkilled immigrants. Thus it can be noted
that institutional structure means that differerups of immigrants start business in USA
and Europe respectively. Moreover the European imaidie high minimum wage hinders the
development of personal services to be supplieidninyigrant entrepreneurs. Another factor
is that there is still a male dominated job marketining that females stay at home and take
care of the household, thus minimizing the demanexternal suppliers. Similarly the high
wage policies of Europe block the development adlsstale manufacturing. So the
immigrants faced with unemployment have no otheiagthan to flock to the vacancy chain

type of establishments, described previously. Sm&ierman (Rath, 2000), summarizes that
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European welfare states push many unemployed inamtgtowards self employment but

offer little scope for the setting up of small messes with strong growth prospects as most

immigrants engage in vacancy chain type of acésitirhe findings above are confirmed

empirically by a number of empirical studies. Fastance Phizacklea and Ram (1995) study

immigrant businesses in the UK and France andtfiatlabsence of satisfactory work in the

mainstream employment or unemployment is by fantlst frequent reason for setting up

business both in the UK and France. In the meae, tamesearch conducted by the European

Comission suggests that discrimination even tha@ugbn-negligible factor behind immigrant

entrepreneurship is less important than pull facsoich as desire to be independent and

autonomous and realize own ideas as well as tolggirer social status (European
Comission, 2008).

Following table summarizes the conceptual diffeesngetween the American and European

research literature on the ethnic entrepreneushipell as the systematic differences

between the two regions.

minimum wages)

entrepreneurs|

Opportunity | Education M otivation Welfare state Migration Integration
structure
American | Taken as Positively related| Pull factors (e.g{ Stimulates ethnig Positive self | Positively related
school given to higher income | entrepreneurship| selection of | to ethnic
entrepreneurship| dominate) (e.g. lack of potential entrepreneurship
social benefits) | ethnic
entrepreneurs|
European | Can be Negatively Push factors Discourages Negative self | May be
school changed by | related to (e.0. ethnic selection of | negatively
ethnic entrepreneurship| unemployment) | entrepreneurship| potential related to ethnic
entrepreneurs| dominate (e.g. due to high | ethnic entrepreneurship

Table 2: American and European Schools of Immigrant Entrepreneurship. Source: Developed by Author.

Ethnicity, culture and entrepreneurship

Numerous studies have shown that immigrant entnepship is not a phenomenon which is

uniform across all ethnicities that immigrate. Sagtiaicities are proved to be more active in

starting own businesses than others and often &iigiver levels of entrepreneurship than the
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indigenous population. This stems from a combimatibcultural factors that characterize
different nationalities. Some of the cultural fastéavoring ethnic entrepreneurship are for
example internal solidarity and loyalty, flexibylitpersonal motivation, hard working ethics,
informal networks and contacts with people of thme ethnic group. The culturalist
approach takes for granted that specific cultuadlies, skills and features make certain ethnic
groups suitable for entrepreneurship (Baycan-Le\#20@3). For example the South-Asian
communities in the UK show involvement in entregnership that is above the white
population (Bank of England, 1999 quoted in CEER®)0). Similarly self employment

rates are over 20% for Asian minorities in the UK less than 7% for African-Caribbean
people. Also Waldinger, Aldrich and Wards (199@p6 hat Asians and Cubans are
exceptionally active and successful in terms atisig.own business whilst the self
employment rates among Afro-Americans remains é&ww the national average. Similarly a
study by Basu (1998, quoted in Masurel, et al. 20idils differences in motives to start
business among different immigrant groups. For gptarindian immigrant entrepreneurs
seem to experience push factors (such as e.girdisation on the labor market) of less
importance in their decision to start a businessoimparison with Bangladeshi and Pakistani
entrepreneurs. Finally, Boissevain and Grotenb®§6, quoted in Masurel et al., 2001) in
their study of immigrant entrepreneurs in Amsterdaond that the relative success of
immigrant entrepreneurs vary according to theinietbackground. For instance Chinese and
Hindustani immigrants appeared both more succeasfiiactive in terms of starting own
business than the Creole immigrants. Also, Hindustamigrants were overwhelmingly

active as shopkeepers, whereas Creoles chieflydvastaurants and cafes. Sometimes there
is a great deal of variation even within the etlgnoups. For example Collins (2002 quoted in
Vinogradov, 2008) finds that ethnic Chinese bor&imgapore, Malaysia and Hong Kong are
underrepresented among the self-employed in Aisttampared to those born in China.
Thus the business activity and motivation amonfgbht immigrant groups is a consequence
of a complex interaction between opportunity suiues and group characteristics. Ethnic
groups show as great variation in terms of attisudeotives and behavior in the area of

entrepreneurship.

Ethnic Entrepreneurship in the Nordics
Nordic countries have in recent decades becomecttte destinations for foreign migrants,
hence increasing the interest in ethnic entrepmsihgu The Nordic countries — Denmark,
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Sweden and Norway are characterized by the Norditave state, which has the following
qualities as summarized by Marianne Rged (200B)high average income and even income
and salary distribution, (2) high education levethe working population, (3) high tax level
and universal rights to social benefits, also highimum level of consumption and (4) high
degree of public ownership. Rged also notes tleaietis negative selection of immigrants
migrating to welfare states in terms of migrantshtan capital. It is said that people with high
human capital are rather motivated to migrate tntges with more uneven income
distribution, which is why it is USA rather thang®elinavia that is attracting Indian IT
engineers. On the other hand, Scandinavia is litcettract persons that are likely to fall
outside the labor market and depend on socialfeeéRaed, 2002). This is confirmed by
Barth et al., (2002) who finds that immigrantshe USA earn more than immigrants in
Norway. Also there is a much smaller income gagvbeh immigrants and natives in the
USA than in Norway and faster catch up rate ofittv@igrant income relative to indigenous
income. Barth concludes that these differencesdmtviNorway and USA are due to self
selection of immigrants (with most educated gomtyEA) and the fact that USA is by
tradition a multicultural immigrant society (Barthal., 2002). In contrast, in their study of
ethnic entrepreneurs in Sweden Brundin, BogenhatdSundin (2001, quoted in Slavnic,
2004) find that immigrant entrepreneurs have hidgneels of formal education than their
native Swedish counterparts, in sharp contrast mitlst other research literature.

Motivation of ethnic entrepreneurship

Osten Wahlbeck (2007) in his study of Turkish etredonomy in Finland finds that
employment in the ethnic economy often is the avdy out of unemployment for Turkish
immigrants and may be a stepping stone that migmean use to achieve advancement in the
society. However Wahlbeck also notes that for memyigrants the work in the ethnic
economy turns out to be a trap in a marginal bgsisector with bad working conditions and
salary and no chance of advancement. Wahlbeck J2)0&s the following definition of an
ethnic economy: “an ethnic economy exists whenaxegthnic group maintains a private
economic sector in which it has controlling owngosdtake, regardless of whether the
customers are or are not co ethnics”. Wahlbecksfthdt kebab store business in Finland has
turned into Turkish ethnic business where majaftpusiness owners and employees are
immigrants. An interesting observation from Firdas done Joronen (2002). She finds that

the successful immigrant entrepreneurs have experief long term employment in Finland
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before turning to entrepreneurship; meanwhile theggling immigrant entrepreneurs often
have unemployment in their backgrounds. This supghbe thesis of entrepreneurship as
employment of last resort. Also successful entregueship may best be encouraged by first

aiding the immigrant entrepreneurs in finding enyplent in the labor market.

In her study of African entrepreneurs in FinlandhEiste Habiyakare et al. (2009) finds that
good customer relations, access to money and kagelef the local language are the main

determinants of the survival and success of adarentrepreneur in Finland.

Ljungar (2007) reviews studies done in Sweden xedlifies that entrepreneurship among
minorities is seen as a solution to an alternaiivieeing unemployed. The entrepreneurs
studied in Sweden are generally not happy withdeimtrepreneurs but see it as the first step

towards labor market and social integration.

Also Baaycan-Levent (2006) finds that self employethigrants in Sweden and Denmark
have lower incomes than immigrants having otheesypf employment, they also have lower

incomes than native self-employed and non-self eygal persons.

Resources used by ethnic entrepreneurs
Dalhammar and Brown (2005) present a view that ignamts run businesses in all kinds of

industries and settings including high tech enwinents and are not limited to restaurants and
service related businesses. Based on their analfysramigrant entrepreneurs in Sweden,
Dalhammar and Brown conclude that the service beseadgrant business draw on ethnic
resources (e.g. financial capital, human capitadiad capital and ethnic market) to a greater
extent than the high tech firms. Ethnic resourcedafined as socio-cultural and
demographic features of a whole ethnic group frdmtcivco-ethnic entrepreneurs actively or
passively benefit. These include for example — mdran co-ethnics (financial capital), co-
ethnic labor, ethnic traditions of business ownigwdlusiness expertise and ethnic consumer
demand. Similarly Jonathan Feldman (2006) findsithenigrant owned high tech firms in
Sweden do not show a larger tendency to employatdd@ersonnel of immigrant origin.

High tech immigrant entrepreneurs are thus relyimge on the class resources rather than
ethnic resources. Similar conclusion is found byilNEL996 quoted in Fossum 1999) who
attributes different degrees of reliance on ethesources among immigrant business to such
factors as time of residence in the host countitycation, industry knowledge and contacts.
Najib concludes that the more class resourcesritieg@eneur has the less ethnic resources
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he/she needs. So it seems that it is mainly thetédeh and vacancy chain type of firms that
depend on ethnic resources for their survival. HexeFeldman (2006) also finds that a
combination of ethnic and class resources and tsideu status are crucial in promoting an

entrepreneurial career.

In their research of successful immigrant entrepuesin the greater Copenhagen area, the
Danish Centre for Business Start-up, Growth, andeldpment (2009) finds that successful
ethnic entrepreneurs are good at combining thagsclesources e.g. education, work
experience and business skills with their ethnsoueces, where family and ethnic networks
have been the most important sources to labors|aarstomers and suppliers. Also
immigrant entrepreneurs use their ethnic backgronmveloping their business concept.
Bager and Rezaei (2000, quoted in Ejrnaes, 200d xtiat immigrant businesses in Denmark
are concentrated in a number of sectors and incpkat geographical areas — mainly the
suburbs of the big cities in Denmark. Ejrnaes et24101) finds that self-employment among
immigrants in Denmark is often “employment of lesstort” which means that self
employment is an escape from a long period of beimegmnployed. This could result in a self-
employment with no real economic prospects andrgém@ underclass of immigrant
entrepreneurs. However Ejrnaes (2001) notes alsdigoédity constraints and self

employment traditions play a role in the choicself employment.

High tech ethnic entrepreneurs
The studies of high tech immigrant entrepreneu®vwieden are correlated with the

emergence of a new type of highly skilled immigrantrepreneur worldwide. Examples of
these include for instance Chinese and Indiandlico8 Valley and Taiwanese IT
entrepreneurs in Hamburg, Germany (KloostermanRatt, 2002). The same trend is
observed by Tuula Joronen (2002) who concludestiraigrant business was indeed limited
to the traditional business areas (e.g. small slregtaurants, garment industry) until the
1980’s but since the 1990’s the image of immigiadiness is changing and continues to
change, becoming more international and high-tAatountry that has for a long time
benefited from the skilled immigrant entreprenaarhe USA. An article in Business Week
from March 2009 for instance reports that desgigefact that they constitute only 12% of the
U.S. population, immigrants have started 52% at&il Valley's technology companies and
contributed to more than 25% of US global pateAtmther study from the US published in
Washington Post in 2008 revealed that immigranteenUS are 30% percent more likely to
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start own business than non-immigrants and cometitd% percent of new Business owners
in the US. The same study shows that immigrantri@ssi owners generated $67 billion or
11,6 percent of the $577 billion total U.S. bussiegome for 2008 (Washington Post, 2008).

Finally, Swedish economist Ahmadi (2007) developsaael similar to the interaction
models described in the previous sections. Accgrtbrhim the entrepreneurial process is an
interaction between culture (informal institutioms)d socio-economic structure (formal
institutions). The development of an immigrant bess is thus influenced by the existing
formal and informal frameworks in the society. Hoeealso the immigrant entrepreneur can
influence the existing institutions and contribtdeheir change and development (Ahmadi,
2007 quoted in Slavnic, 2008).

Ethnic Entrepreneurship in Norway

Immigration in Norway is a more recent phenomer@mtin the other Nordic countries
except perhaps Finland. Until the 1970’s the imamgs were primarily from the western
world or Nordics. During the 1970’s Norway expeded an inflow of labor migrants from
such countries as Pakistan and Turkey. Those whanarily single young men who took
employment in the booming industry sector. From1880’s there was an increased influx of
refugees and family reunification immigrants. Itetayears especially since 2000 the
eastwards expansion of the EU there has been argyawiiux of people from Eastern

Europe (Brggger and Wiberg, 2006).

In his extensive review of studies exploring theicaf immigrant entrepreneurship,
Vinogradov (2008) does not find any studies on ignamt entrepreneurship in Norway that
match the predefined quality criteria. Vinogradowcludes that research on immigrant
entrepreneurship in Norway is scarce and of lim#egpe. He also describes the tendency of
Norwegian research to focus on ethnic restaurartshops, thus ignoring the variety of
immigrant businesses. Moreover most of the resaangtirely descriptive and does not cover
the full range of the ethnic backgrounds represemdNorway. In another research paper by
Vinogradov (2008), the author analyzes whetheretieself selection of individuals more
likely to start own ventures among the immigrantef Russia in Norway. He finds evidence
of self selection with a greater degree of entnepueialism among Russian emigrants
compared to the stay at home population. Vinogrgd@68) also notes that the level of self
employment among immigrants in Norway is still lowilean among the native population.
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Krogstad (2001) studies immigrant entrepreneudifferent urban contexts in Norway and
concludes that immigrant entrepreneurs obtain gpepative advantage vis-a-vis their
domestic counterparts through access to chead,dagdflexible labor from the family and
ethnic network. Krogstad also concludes that imangjbusinesses have the largest chance to
succeed, in markets where their products, knowledgebehavior matches the consumption
patterns of the majority population either throwghilarity or as something exotic. Another
interesting finding by Krogstad (2001) is that ingnaint owned shops and cafes in Norway
are important meeting places for ethnic minorided also one of the few places where
natives and immigrants may interact socially. HFingrogstad (2002 quoted in Vinogradov,
2008) finds that self exploitation e.g. by workivery long hours is a typical feature of
immigrant businesses. Speaking about ethnic ressirogstad (2002, quoted in
Vinogradov, 2008) finds that some groups rely nmreethnic resources than others. In
Norway, immigrants from Tunisia, Marocco, Palestmel Greece have been found to avoid
reliance on co-ethnics while e.g. Pakistanis pgectieir ethnic group as an important source
of resources needed for business venturing. Krdd2@06 quoted in Hidle, 2007) also
concludes that ethnic entrepreneurship allows imanig to use resources that they would not

be able to use elsewhere.

Brggger and Wiberg (2006) in their study of immigsain Oslo and Drammen find that
immigrants tend to enter business areas with leastiolds in terms of specific requirements
for education or skills, low initial capital outland few bureaucratic hurdles and red tape.
Also the network effect of friends, relatives amdathics being in certain sectors and sharing

expertise and insight has an impact.

Another two papers by Vinogradov (2008) publishegart of his doctoral thesis explore the
impact of cultural factors on immigrant self emptognt in Norway and survival of
immigrant businesses in Norway. He finds that atloo attainment in the country of origin
is positively related with self employment in thestination country - Norway. Reasons for
this may be due to the fact that self employmenquires intensive learning, the fact that
international degrees may not be recognized, thekipg immigrants into self employment.
Also better educated immigrants may gain additibnet from the natives, which is
important when establishing a business outsidettmeic economy. Also, Vinogradov finds
that home country culture is a good predictor ¢ffesmployment levels in the destination

country. The conclusion of the second paper by §fiadov is that businesses started by
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immigrants in Norway are less likely to survive quared to those founded by natives.
Vinogradov does not find that differences in hurnapital may explain the differences in
survival. The factors that seem to explain the loswevival rate of immigrant businesses are
the perceived novelty and predominantly urban iooatof immigrant businesses.
Immigrants often seem to introduce untraditionaldoicts and services with origin in their
country of origin, this may be risky and lead taéo survival rates thus questioning the
advantages of ‘ethnic strategies’ found elsewhEne.urban locations chosen by immigrants
may lead to lower survival rates due to larger cetitipn and presence of alternative

employment opportunities in urban locations.

Hidle (2007) studies ethnic entrepreneurs in Agdet concludes that ethnic entrepreneurship
is not just a result of labor market discriminathout also has a great deal of creativity
releasing effects. Hidle notes that immigrantsrofitart businesses that otherwise would not

have been started, thus contributing to the ovesdille creation.

Effects of immigrant entrepreneurship
There are several effects of immigrant entreprestepmeported in the research literature.
Some of the effects of immigrant entrepreneurségorted by Vinogradov (2007) include (1)
achieved upward social mobility by groups with Iided mobility in labor market (due to e.g.
non recognition of their qualifications) (2) inceeal aggregate employment rate in the
economy. In another paper by Vinogradov from 200&lso mentions that immigrant
entrepreneurship may improve the living conditiohgmmigrants, reduce demand for social
benefits, revitalize declining regions and indestrand bring a variety of new ideas and
products to the market. The effects of immigrantepreneurship may thus resemble the
general effects of entrepreneurship reviewed irptiegious section and should thus be
encouraged. An interesting issue that will be fartthiscussed in this thesis is whether ethnic
entrepreneurship leads to an increased integratial its different forms as discussed above.
Majority of American researchers emphasize thatietentrepreneurship gives an
opportunity for people of minority background tad@mand integrate in the society of the host
country. There is much less consensus in the Earopesearch and many European
researchers point out that ethnic entrepreneursinpnstead lead to a permanent segregation
through creation of an alternative labor marketMatwer standards of salaries, employment
security etc (Ljungar, 2007). Ljungar (2007) fostance concludes that ethnic entrepreneurs
may achieve satisfaction with their condition (personal integration) and economic
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integration, still remaining socially not integrdtéue to lack of contacts with the majority
population. The same author finds also that mangieentrepreneurs remain in a state of a
single person enterprise, thus remaining sociathated with regard to the rest of the
population. Similar conclusions are reached byStvedish researcher Abbasian (2000,
guoted in Slavnic, 2004) who studies Iranian, Tshlkand Chilean immigrants in Gothenburg
and concludes that “... entrepreneurship does ndlyianpy positive change of existing labor
market segmentation and segregation.” This questios political assumption which takes
for granted that immigrant small business contebub the better integration of immigrants
in Swedish society”. Similarly Hedi Bel Habib (2Q@uoted in Slavnic, 2004) criticizes the
romanticized picture of immigrant entrepreneur edwig the sad social reality of
discrimination in the labor market that forces irgnants to start their own business as the
only alternative. This results in an emergencenof@overished class of immigrant
entrepreneurs, who in fact earn less than otherignamts in regular jobs emerges. The same
result is found by Hjerm (2001 quoted in Slavni@)2) who concludes that immigrants who
run their own businesses have lower incomes thamgnants who are employed. This can be
contrasted to the studies in the USA where it itbthat self employed immigrants earn
more than their wage earning co-ethics (Portesznodi, 1996 quoted in Vinogradov, 2007).
This seems to be the case also in some Europeatriesy for example Constant and
Shachmurove (2004) find that self employed immitgam Germany earn 22 percent more
than their salaried counterparts. Khosravi (12@@&ted in Slavnic, 2004) studies Iranian
entrepreneurs in Stockholm and finds that discratim and unemployment pushes them into
self employment. However self employment providest with income, freedom and
independence and most important dignity, even thaiid) remaining a marginalized group

in the society. In contrast, Brundin, Bégenhold &undin (2001, quoted in Slavnic, 2004)
find that independence and opportunity to realize aeas are more important motivators for
immigrants to start own ventures than unemployménth is traditionally perceived as one
of the most important factors. Simliarly, Sanan@2§l09) notes that many immigrants come
from nations that put great emphasis on entreprehgy thus encouraging immigrant
business the European states may breach the emegpial gap (i.e. lower entrepreneurial
activity than e.g. US) and solve the problem witimigrant unemployment thus achieving a
better integration of the immigrants. Sandaji (208180 notes that immigrants in general have
a greater preference to start business. Howevesame groups of immigrants that in the US
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show high degree of self employment (for examplm&cs) are underrepresented among

entrepreneurs in e.g. Sweden. This is thought @ tesult of differing labor market policies.

Another interesting question to ask is whether igramt entrepreneurs squeeze out the native
born entrepreneurs. A study by Light and Rosengi€85, quoted in Richtermeyer, 2002)
studying this question in the US relative to Kor@amigrant entrepreneurs finds that ‘neither
immigrant entrepreneurship in general, nor spedliffdorean entrepreneurship reduces
either the self-employment of the native blackstheir money returns from self

employment’. Light and Rosenstein (1995) conclude this implies that foreign
entrepreneurs in African-American communities @ll@ches that went unfilled when no
foreigners were available to fill them. The sam#hars conclude that immigrant
entrepreneurs increase the aggregate self emplaymtre economy without reducing either
the rate of or mean money returns to self employraerong the native born population.

Road towards self employment

Several authors have reviewed the process of inamigntegration in the labor market after
arrival to the new host country. Waldinger et 4890)outline four stages of immigrant
integration — (1) substituted labor — referringrtomigrants engaging low prestige jobs that
locals are unwilling to do, (2) ethnic niche — whemmigrants abandon their low wage jobs
and engage in self employment that serves otherbmenof the ethnic groups the immigrants
represent, (3) Middle man mentality — when immigreamtrepreneurs start serving parts of the
local population hence becoming the middle man betwdifferent ethnic groups and (4)
economic assimilations when immigrants become aodaally integrated either by serving

all parts of the local population or integratingfe local labor market. Similarly Baycan-
Levent et al. (2006) describes the process indhewing way — “ After the first wave of
orientation towards ethnic products, ethnic markets customers, or indigenous ethnic
business strategies, in recent years ethnic eetmeprs have become an indigenous and
significant part of the local economy, especiaftiyig cities and metropoles, since an
expansion of their market potential towards a mucader coverage of urban demand has
occurred. ” Baycan-Levent (2006) calls this expangif market to include the indigenous
population — break out and talks about differeeigkrout strategies immigrant entrepreneurs

use.
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Summary

As described in the preceding section, immigrattegmeneurship is a result of a complex
interaction of cultural, social, economic and stnwal factors. Parker (2004 quoted in
Vinogradov, 2008) outlines the most common monaalaerplanations for the fact that the
rates of entrepreneurial activity are often higliong immigrants than natives. Some of
these explanations have been covered before, sameenot but all will be explored in the
empirical section of this work, therefore | find@evant to list them here: (1) Better average
educational levels of immigrants, (2) utilizatiohedhnic resources unavailable to natives, (3)
blocked mobility, (4) self selection of immigramt&th respect to risk taking behavior, (5)
gravitation to self employment among illegal imnaigts and (6) concentration of immigrants
in the occupation and industries characterizediply fates of entrepreneurship. As | have
stated before, monocausal explanations fail toeapaie how for example host country
society and institutions interact with immigrantrepreneurs, therefore more interactive

explanations in line with e.g. models by Waldingad Light are preferred.

The decision to become entrepreneur is a consegquerncteraction between cultural, social,
economic factors that interact in different waysstishaping the emergence of immigrant

business.

The main purpose of this section was to give aigiisn the topic of ethnic entrepreneurship.
These insights will consequently be used to devalopdel that can be used designing the
field work of this thesis. The model will be testaglconfronting it with the reality when
interviewing immigrant entrepreneurs in Norwaytdrswith outlining the main supply and
demand factors for ethnic entrepreneurship asnedfiy Ivan Light and consequently use
these factors and the information in the previcargspof this section to develop a

comprehensive model that will be tested empirically

Supply Factors
Supply factors are the economic factors or res@uttat immigrants possess and can use to

start up new businesses (Ljungar, 2007).

Ethnicity

Having a certain ethnicity may be an explanatioty e#rtain ethnic groups are more likely to
start business. It has been proved that presermdtafally or religiously bound qualities e.g.

solidarity, high work morale, high family orientati can explain why certain ethnic groups
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start own business more frequently. Also the statimeing an entrepreneur may vary across
different ethnic groups thus serving as an exptagatariable for ethnic entrepreneurship
(Ljungar, 2007). Proclivity towards entrepreneiypdias been proved to vary between
different ethnic groups (Rath and Kloosterman, 20B8kamples of how entrepreneurship

varies between ethnicities were given in the pneviparts of this work.

Class Resour ces

Belonging to a certain class can often explain widyiduals turn to entrepreneurship.
Individuals of higher social class often posseghéii level of e.g. human capital (education,
experience etc.) and also financial resourcesehabling them to more easily become
entrepreneurs. The four types of class resourcised by Light are economic, cultural,
social and symbolic capitals, levels of which vdepending on the social class of an
individual. Thus likelihood to become entreprenearnies within an ethnicity depending on
the social class the individual belongs to befamming to the host country. It is thus the class
that the immigrant has from home rather than taesche/she acquires after arrival in the host
country that matters. People of higher social diegere emigration are often motivated to
start up own business in a quest to intake thedosucial standing. Immigration is often
associated with a decline in social status ancepreneurship may offer an opportunity to
maintain social status. However the class attribteentrepreneurship is bound to different
cultural and social factors. For instance a studyamian entrepreneurs in Stockholm
revealed that for the immigrants who were highdeffcials in their home country, working
as an entrepreneur signified a drop in status, skame (Joronen, 2002). American research
has shown that minorities who engage in entreprshquafter arrival often advance to
employed positions in the following generations. t®a other hand, self employed
immigrants in Europe are often stuck in an ethomemy after arrival with little or no
chance of social advancement (Ljungar, 2007). Klkas been shown that higher education
in the home country is correlated with a higheelifkood to start business after emigration.
Another factor that affects entrepreneurship igasc¢o financial capital which also is class

determined.

Social capital/ethnic resources

Access to social network of compatriots may befoékng. for raising capital for a start up,

but also for accessing labor, customers as wédhawledge and know-how about ethnic
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customer preferences and how to start and run éssi-or example Kloosterman (2000)
finds that through their networks of relatives,raionals and co-ethics, new immigrant firms
have a privileged and flexible access to informatmapital and labor. This is sometimes
referred as social capital that was mentionederptievious section that can often prove to be
as important as economic capital. In fact socipitehcan compensate for deficiencies in
other forms of capital — for example human cap#al.interesting study is done by Greene
and Chaganti (2009) who test the hypothesis tlmti@entrepreneurs who possess social
capital in the form of involvement in the ethniawmunity will have lower levels of
education, industry experience, and other forntsuofhan capital. Survey results reveal that
ethnic entrepreneurs do indeed possess more sio@mhuman capital and that these
resources in social capital may compensate foddfieiencies in personal resources or
human capital. Similar observations are made by and Tienda in the US (1999, quoted
in Richtermeyer, 2002) who find that informal seaad informal relationships is the way
many immigrant entrepreneurs gain human capitaleeéo form a business of their own.
Also Portes and Zhou (1996, quoted in Richterme3@02) find that successful entrepreneurs

are not isolated individuals.

In a broader sense, Vinogradov (2008) outlinedahewing ethnic resources: ethnic
ideology, industrial paternalism, solidarity, sdciatworks, ethnic institutions and social
capital. Social capital is defined as ‘featuresadial organization such as networks, norms
and social trust that facilitate coordination andmeration for mutual benefit (Putnam, 1995
guoted in Vinogradov, 2008).

An interesting outline of the importance of ethreésources is presented by Light and Gold
(2000, quoted in Richtermeyer, 2002), who state:

“Thanks to both their cultural orientation and tihéfusting relations with coethics, members
of ethnically defined groups are able to mobilizeaurces that help them in economic life.
Class resources alone cannot explain how undocwrdenbn-English speaking Mexican
migrants can quickly find jobs in many US locationky the incomes of Israelis in southern
California exceed those of other Middle Easternup®even though they have fewer year of
education, why Chinese-Vietnamese entrepreneulgib/S can efficiently locate and import

large shipments of perishable foodstuffs previousknown outside Asia or how Cuban
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refugees with meager financial assets could opeamiesses within a few years of their US

arrival.”

Social networks however can have negative effecte@immigrant entrepreneur is supposed
to e.g. employ and buy services from compatriotpie of economic irrationality. Also

social network may be a limitation in cases when@essful entrepreneur seeks to ‘break
out’ to a more promising and larger market segniiiaisurel et al., 2001). Similarly
Granovetter (1995, quoted in Joronen, 2002) dessmsituation when the solidarity of
ethnic networks is uncontrolled and ethnic busine$aced with too many claims that do not
promote its development financially. Also a stugylyer and Ross (2002, quoted in
Richtermeyer, 2002) notes that: ‘the most strikinding was the ambivalence of the
respondents’ remarks about their co-ethnic custenTédre positive comments about ethnic
networks in general and their clientele in paraculvere balanced by frequent criticisms of

co-ethnic clients.’

Demand factors
Demand factors are opposite to supply factors afet to external factors or resources that

affect ethnic entrepreneurs starting own businessels as market conditions and institutional

framework in the host country.

Market conditions

To be able to start business there needs to belketthat is accessible to the entrepreneurs to
sell their products and services. As described laydWiger et al. above, one can make a
distinction between open markets and closed oaBedcethnic markets. Often it is easier for
immigrants to enter ethnic markets by selling goaas services to the people of the same
origin. Often these ethnic markets develop alsalfdabor markets characterized by e.g.
lower salaries and less labor security. Ethnic migrkften transform into open or semi open

markets by starting to serve also members of tha papulation

Institutional and political conditions

Different factors characterizing e.g. legal andtmal framework in the country may affect
ethnic entrepreneurship and explain the differemceshnic entrepreneurship among
countries. Important such factors include legiskatvith regard to SME’s, tax level and legal

burden. Ljungar (2007) for instance explains tite@nces in the ethnic entrepreneurship
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levels in USA and Canada on one hand and the Bontbpean countries on the other hand as
arising from much heavier legislative burden in lditéer group. This results into smaller

number of start ups in general and ethnic busisassgarticular.

Discrimination

One reason why ethnic minorities often start bugsne that they have not got a possibility to
take part in the regular labor market due to dmstratory practices. Of course discrimination
alone does not lead to a higher level of entrepnesiigp among minorities. In fact, such
minorities as Latinos and Afro-Americans in the USAo are allegedly discriminated in the
labor market are also underrepresented in termegtoépreneurship (Ljungar 2007). This
corresponds to the interaction theory by Light,ahhnotes that discrimination alone is not
enough to induce entrepreneurship, but the wouldrbepreneurs need to be in possession
of certain resources. The American research oftémpout that immigrants often have lower
positions and salaries than would correspond to éuication and skills. Therefore starting
own business may be seen as a way to retake tjigalrclass is the society before

emigration.
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Model
The model developed here is a combination of tleedsy Waldinger et al., Light and

Kloosterman and others which have been discusstxdiprevious sections. The model

summarizes the various findings reported aboves ftadel will be tested empirically by

conducting a series of interviews and case stuzbeseen immigrant entrepreneurs in

Norway.

SUPPLY FACTORS/GROUP

ATTRIBUTES
Ethnic resources
Class resources

Social/ethnnic
networks

Selective Migration
(with regard to
education, risk taking

etc.)

Cultural attitudes
(cultural thesis)

A

A

A 4

ETHNIC STRATEGIES

A 4

A

A 4

DEMAND
FACTORS/OPPORTUNITY
STRUCTURE

Market Conditions

e Acess to Ownership
e Job market conditions

e Legal/institutional

frameworks/regulatio
n of entry

e Discrimination

e Niche maintainance

e \Welfare state

Figure 3: Interactive Model of Ethnic Entrepreneurship. Sour ce: adapted from Waldinger et al. (1990)
and Volery (2007)
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Section 3: Entrepreneurship support framework and business

environment in Norway

This section of the thesis will explore the entegy@urship support system that exists in
Norway especially focusing on the support availdbtemmigrants that want to start own
business in Norway. Also, the section will documiiet overall conditions for
entrepreneurship and SME activity in Norway. Thasteon hence covers the demand factor
part of the model developed in the previous sectiescribing the environment in which
ethnic entrepreneurs operate.

First, however, | want to review some of the reslediterature there exists on the topic of

state support to immigrant business.

Review of research on support measures to immigrant business

Optimal design of support measures
There exist some papers that try to analyze howttite support measures to immigrant

business should be organized. Stein (2000) for pl@ooncludes that political action should
not have a tendency towards positive discriminatamoring small businesses of immigrants.
Policies should instead aim to improve the gensyalal climate to benefit and stimulate all
small businesses — including the ones run by imamigr Sanandaji (2009) concludes that
countries with open labor markets, strong incestivework and generally business friendly
climate — such as for example US, are more suadasskerms of integrating immigrants. For
example in 2000 in the US the labor incomes ofviddials born in Turkey and Iran were 14
respectively 36 percent higher than those of thiw@& S born individuals. In Sweden on the
other hand, the work incomes for the same groupsmiigrants in the period 1993-2000
were 26 respectively 39 percent lower than thogeatfe Swedes. Sandaji (2009) finds that
reforms geared especially towards stimulating inmamgbusiness are generally less
successful than general business friendly refoimedat all entrepreneurs. Similarly
Waldinger et al. (1990) note that governments ddawe the resources and foresight to pick
winners and losers from among competing small lessies whether owned by majority or
minority group members. Therefore the governmemdsilsl focus on creating conditions
under which ambitous and resourceful entreprera@$empted to start their own businesses.
Waldinger et al. (1990) conclude that effectiveigek for ethnic entrepreneurship might be

developed along two lines: (1) building and infrasture that fosters small business
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development in general and (2) enacting and enfgrsystemic policies of equal economic

opportunity for ethnic and racial minorities.

Most favorable support mechanisms
According to Sandaji (2009) immigrant businessesparticularly sensitive to complicated

rules and public bureaucracy, both during starégb during management of business. Also,
immigrant businesses are very sensitive to laboketaegulations. Thus general
improvement in these areas is more desirable tharia aid to immigrant business that may
promote inefficiency. In the mean time Phizackled Ram (1995) find that there is a place
and need for state support agencies that help inamig willing to start own business. Thus
targeted help to immigrant entrepreneurs may hengortant facet of public policy.

Similarly Baycan-Levent (2006) states that stafgsut to immigrant entrepreneurship
should be aimed at correcting possible marketfeduBaycan-Levent (2006) identifies three
types of possible market failures. First governnsiauld prevent situations of monopolistic
dominance in markets and promote free entry. Se@nthrket failure may arise from lack of
access to information by newcomers/immigrant emémegurs. In such cases informational
campaigns, educational courses and training progiraay be helpful to ensure equal
competitive probabilities for migrant entrepreneusd finally government policy may be
directed towards the reinforcement of the self nigjag power and potential of migrant
entrepreneurs, so that self reliance and self nzalibn becomes an asset for business
performance and success. This may be done by pirgriotmigrant entrepreneur networks
and providing business coaching. In a report froayM008 European Comission concludes
that ethnic minorities represent an important gdantrepreneurs in Europe that could be
used to breach the entrepreneurial gap vis-a-eidthited States. Immigrants are already
more active in starting small businesses than nalsp however ethnic entrepreneurship may
be further enhanced through policy initiatives h&to overcome the specific barriers which
might discourage migrants and members of ethniontias to become entrepreneurs. Those
barriers include: (1) access to finance and supg@tices, (2) language barriers, (3) limited
business skills and (4) over-concentration in loryebarrier activities where the scope for
breakouts or diversification into mainstream maskstlimited. An interesting and relevant
study by CEEDR centre at the Middlesex Univergityhe UK (2000) identifies the most
critical areas where immigrant businesses requippart, based on a survey of European

organizations providing support to immigrant busses. The top four problem areas facing
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ethnic minority entrepreneurs according to CEED&(&) access to finance for start up and
growth, (2) access to markets (especially to megast/non ethnic markets), (3) lack of
management/marketing/sales skills, (4) lack of kieogye about available support measures
and (5) problems dealing with administrative argutatory requirements. An interesting
finding by CEEDR was that immigrant businessesfoseal business support organizations
to a much lesser extent than other SME’s and idstelgt on informal networks of co-ethnics
for assistance and advice. CEEDR also found the preferred support areas based on a
survey of ethnic entrepreneurs and support ageirciesrope, those are: (1) start
up/investment grants and loan guarantees, (2)fgpstart up/business training programmes
and advisory services and (3) networks of entregarenand mentors. Similar findings are
made by Light and Rosenstein (1995, quoted in Rrameyer, 2002) who state that in
addition to financial capital; (potential) immigtaentrepreneurs also need social networks,
skills, knowledge, values and attitudes. Light &wbenstein especially emphasize the
importance of the societal value of entrepreneprsaliien channeling immigrants away from
such activities as e.g. crime. Such societal vehrebe fostered through e.g. education and
training. Finally state regulations create a ldgahework in which both immigrants and
nationals make choices. Kloosterman (1999 quotdtiait, 2000) mentions some of the
factors that affect whether immigrants become a®lployed — migration laws, social
benefits, economic policies toward small firms,ikklity of venture capital and legal
impediments to immigrant entrepreneurs. Finallypdgradov (2008) finds that many
governmental policies are aimed at promoting the sip of immigrant businesses, while the
low survival rates of immigrant business shoulduregjan increased focus on supporting the

businesses already in operation and helping tlmsater the mainstream markets.

Support to entrepreneurship

Norway does not have an overall entrepreneurstdfoaimnovation policy. Instead the main
responsibility for developing national innovatiomdeentrepreneurship policies lies with three
different ministries — Ministry of Trade and IndstMinistry of Education and Research and
the Ministry of Local Government and Regional Deyshent. The latter is often criticized

since the policies by three different ministriesyméten lack common direction.

In the following | have outlined and described thest important players and vehicles in
Norway concerned with support to entrepreneurshépging on support to immigrant

entrepreneurs.
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Innovation Norway
Innovation Norway (Innovasjon Norge) is the leadgayernmental actors concerned with

support to start ups and entrepreneurship in Nonlwasy the main actor when it comes to
counseling, information and financial support terepreneurs in Norway, following | outline
the support vehicles of IN as summarized by Thura. €2009). Also an interview with
Innovation Norway’s entrepreneurship responsibks@ein Hordaland was conducted. On
average between 1100 and 1200 entrepreneurs regeaives from Innovation Norway each
year. This can be compared with for example theréigf in total 51374 new entities started
in Norway in 2006. Thus the proportion of suppedeivers is rather low (Tuft, 2009). Tuft
(2009) also notes that many of the support program®$y Innovation Norway prioritize
entrepreneurs in rural areas thus supply of sugpotarger city entrepreneurs may be
inadequate. Innovation Norway does not have angrpros that are aimed especially
immigrants and they are encouraged to apply fostipport on the same basis as other
applicants. Innovation Norway also acknowledges ithanigrants are underrepresented
among the applicants for e.g. founder scholarshipsrder to address this issue Innovation
Norway has one employee working full time with deyéng a strategy of how to tailor IN’s
support measures to potential immigrant entrepmsn&inally, Innovation Norway is
prioritizing businesses within the sectors of egengaritime and marine industry, which are
hardly the sectors densely populated by immigratreereneurs.

Start up training cour ses

Innovation Norway runs through its regional offi@@aumber of courses on starting up new
ventures. These courses are often run by exterogiders and around 500 persons complete
theses courses every year. Additionally a numbetladr programs are run by Innovation
Norway that are aimed at providing knowledge fanpanies at different development
stages, these include: FRAM for SME’s that wargrww, Fyrtarn (Lighthouse) for female
entrepreneurs and business owners and Navigatorcempanies with high development
potential.

FRAM program

FRAM (Forward) is one of the largest programs adsbténed by Innovation Norway and is
aimed at improving the competitiveness of SME’pbyviding education in innovation,
strategy and leadership. The aim with the progsato achieve better profitability for the
companies that participate. In 2008 490 particip&maim 288 companies participated in
FRAM.
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Founder scholarships (Etablerer stipend)

Innovation Norway administers around 600 to 70@&uiships annually that are aimed at
starting own business. The receivers of these acdtups are recommended to take part in the
training courses organized by IN as well as reogiyiersonal guidance and couching. The
scholarship covers up to 50% of the total costhefproject and the entrepreneur is supposed
to contribute 25 % of the costs through capitadttier forms of contribution.

L oansto entrepreneurs

Innovation Norway has a number of loan programsdhaaimed at entrepreneurs to
complement or substitute financing from banks. iratimn Norway also provides loan
guarantees and subsidies to businesses.

Entrepreneur networks

Innovation Norway has set up and runs a numbentoépreneur networks which are

regionally localized and receive support in therfaf guidance and couching.

Seed Capital
Seed capital means investment in a very early pblasempany development. The aim of the

investment is to develop the idea to the very findestone. There are currently two
institutional investors that are aimed at provideegd capital to start ups — ASEV and
FORNY program. Descriptions of these are basedbarksen (2009).

ASEV

ASEYV is a seed capital investor which was foundeti984 by the Norwegian University of
Technology, research organization SINTEF and theiampality of Trondheim. ASEV was
charged with a duty to invest in start ups maimdgning from the research environment in the

city of Trondheim.

FORNY (Renew) program

The experience from ASEV showed that seed caitaMery risky business, which is close
to impossible to run on a strictly commercial ba$iserefore FORNY program was
established which is run as straight governmenpasugprogram, not a risk capital fund as
ASEV. FORNY program is realized by the so callethogercialization units which there are
13 of in all Norway. These units have ongoing cotgtavith the research environments and
are entrusted with supporting entrepreneurs wittiagg new ventures both with knowledge
and financial capital.
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Thelndustrial Development Corporation of Norway (SIVA)

SIVA is a state owned enterprise whose focus ideeloping strong local environments by
providing investment capital, competence and néisvtor SME’s. SIVA runs a number of
science parks, innovation centers, incubators astbss gardens (Tuft, 2009).

Resear ch Council of Norway

The Research Council of Norway has several suggograms to enhance innovation
activities within clusters and in different regiansNorway.

In addition there is a variety of other supportiglds such as business incubators and
technology transfer centres all over Norway. Givamgoversight of all support vehicles in

Norway is beyond the scope of this thesis.

General SME environment in Norway

Global Entrepreneurship Monitor (GEM) 2008 outlitles most important factors
characterizing the framework for entrepreneurshigh 8ME’s in Norway. Following | have
recapped the most important findings of the GEMdrefor 2008. The findings are based on
interviews with at least 36 experts in Norway. Nayws mainly compared with a sample of
18 innovations driven, developed countries, ineglgdtountries in the EU as well USA.

Environment for start-ups
GEM Report 2008 indicates that Norwegian entrepremeet quite large barriers when

starting new business. In the comparative samplevdlpis clearly behind Finland and
Denmark when it comes to such barriers. The estahly barriers include the general laws
and rules but also industry conditions and custshatitudes towards start-up companies.
GEM experts also conclude that complicated lawsmarkets require an extensive
counseling and support from the public bodies. dureent supply of such counseling is
ranked as insufficient by GEM experts and cleadkibd such countries as Denmark and
Finland. In general GEM experts find that it is @gding to be an entrepreneur in Norway
due to the massive regulations especially in thieldi of building laws, tax laws and
employment legislation. GEM experts find that eptemeurship is not sufficiently prioritized
by the political and public institutions. In facbNvay is among the lowest ranked countries
in the GEM rich country sample when it comes toljpyfrioritizing of entrepreneurship. One

of the reasons for this is the fact that entrepuestep issues are dealt with by several
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ministries and public institutions, thus makingstfield more anonymous in the public

environment.

Another ranking by OECD (2009) places Norway ahefaginland and Iceland but behind
Sweden and Denmark when it come to barriers tepreneurship (See Appendix 1).

Access to capital

Finance and capital is the most widely recognisgnilator of the participation in
entrepreneurship (Levi and Autio, 2008 quoted ift,T2009). According GEM report 2008
Norway is ranked first in terms of access to capitaong the developed countries sample.
Experts note that in the recent years lots of effas been put into developing different
financing instruments and thus access to capitalagively good in Norway. However, the
experts also note that many instruments are gisugort at relatively late phases in
company lifecycle and there still is lack of seed aarly phase capital. Norway also has
relatively high activity of informal investors dne so called ‘business angels’ — in total 4,4%
of the adult population in Norway are business &n@e year 2008). This is the fourth
highest percentage in the developed countries saamal from the Nordic countries only
Iceland has a higher proportion of business angfgaever the total amount of informal
investment as percentage of GDP is low, in 2006 gkrcentage was 0,4%, among the lowest
scores in Europe (Bygrave and Quill, 2006 quotetuft, 2009). The average amount
invested by business angels is thus very low.ithgortant to note that the current economic
crisis is having a very negative impact in termaafess to capital as both formal and
informal investors have more restrictive lendingj@es. The lack of capital is especially
affecting the technology based enterprises anchpatdiigh growth firms in early stage of
development. The so called survivalist entreprehaino are the majority of start-ups in
Norway are less affected.

An interesting work is done by Tuft (2009) who amals the framework conditions for
entrepreneurship in Norway. She concludes thaetisea lack of financing, especially in the
early stages of entrepreneurial start ups. Moredverway has a complex environment and

would be entrepreneurs require assistance andrmgedahich is often inadequate.

Finally, Tuft (2009) cites a study done by OECDQ@2Ppwhich finds that compared to the rest
of Europe, the Norwegian banking system is efficerd has plenty of available bank loans,
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also without collateral. Tuft (2009) also reported accessibility of venture capital financing

for new and growing firms in Norway.

Doing Business in Norway
Another relevant ranking that | find reviewing hése¢he Doing Business Survey compiled by

the World Bank and is reviewing business environnmea total of 183 countries worldwide.
The overall rank of ease of doing business for Ngrig 10" place in the world. This can be
compared to the placements of the other Nordic trimsn Denmark —'8, Iceland — 14,

Finland — 18, Sweden — 18 The following table summarizes the global rankofway for
each of the ten sub categories included in the dpBusiness ranking. As can be seen Norway
is ranked top 20 or above in 6 out of 10 indicat@ingch places the country in the top position
in the Nordics only surpassed by Denmark. HoweNerway ranks last among the Nordic
countries in the world competitiveness index 2@aRing 11" place among the 57 economies
ranked (Denmark —% Sweden —'8, Finland — 9).

Rank Doing Business 2010
Ease of Doing Business 10
Starting a Business 35
Dealing with Construetion Permits 635
Employing Workers 114
Registering Property g
Getting Credit 43
Protecting Investors 20
Paying Taxes 17
Trading Across Borders g
Enforcing Contracts 4
Closing a Business 3

Following, | have outlined the areas where Norwsasanked lower relative its overall ranking
and its Nordic neighbors. | have chosen particyldrése areas as those are the ones where
there is area for improvement and any policy ainahgssisting immigrant businesses should

cover these areas, either by policy or legislativenge or counseling type of support.
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Starting a Business
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It takes on average seven days to complete thefiveedures involved in registering a

business in Norway. Norway ranks above the OECDam@&when it comes to time, number

of procedures and cost involved in starting a lessnHowever the minimum capital required
to start a business in Norway was above the OEGBage. Norway also ranks behind three
out of its four Nordic neighbours. World Bank exiggoint out that burdensome entry

regulations do not increase the quality of produtiake work safer or reduce pollution.

Instead they constrain private investment, pusherpenple in informal economy, increase

consumer prices and fuel corruption. Therefore Ngrahould look into ways how to ease

the process of starting a business.

Dealing with construction permits
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It takes at least 252 days and 14 procedures t@ledena building project in Norway. This
can be compared to 116 days in Sweden and jusay®id Denmark. Norway ranks better
than the OECD average when it comes to numberaafgpiures and costs involved in
obtaining all necessary building permits, but kete more than 100 days more in Norway to
complete all procedures, compared to the OECD geeralso, Norway clearly ranks behind
all of its Nordic neighbors in this aspect. Accoglto the World Bank experts (2009)
granting construction permits is a tradeoff betwpestecting people (construction workers,
tenants, passershy) and keeping the cost of bgilfiordable. In many economies,
especially the poor ones, complying with buildiegulations is so costly in time and money
that builders opt out and resort to e.g. payingdsior building illegally. Thus extensive
regulations in the field of construction makes blidders move into informal economy
leading to lower construction standards and thiigeang the opposite of what the
regulations were put into place for in the firsig®. Not surprisingly the construction industry
in Norway is often in the media e.g. for employcigeap labor from Eastern Europe illegally.
These problems may be prevented by making the rmtisin permit granting process

speedier and thus less costly and time consuminitpéabuilders.

Employing workers

Employing Workers Global Ranks
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The labor market legislation is presented in twasuees — rigidity of employment index and
redundancy cost measure. The rigidity of employneaex is an average of three sub-indices
— difficulty of hiring, rigidity of hours and diféiulty of redundancy. The measures included in

these indices include flexibility of contracts, immum wage regulations, regulations of
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working time, workers’ protection against dismissdlhe Redundancy cost indicator
measures the cost of advance notice requiremeavstaice payments and penalties due
when terminating a redundant worker, expressedeek® of salary. Norway scores 44
percent in the employment rigidity index (with 10€ing the most rigid) and redundancy
costs amount to 13 weeks of salary for a workemgaring with OECD, the rigidity of
employment index in Norway is by far above the OE&@rage (which is around 25
percent), however the redundancy costs are beleVDECD average. Norway scores behind
two of its Nordic neighbours and generally it cannoted that Nordic welfare states (with
exception of perhaps Denmark) are characterizestring labor market regulations.

Labor market regulation needs to find the rightihak between worker protection and labor
market flexibility. The analysis by the World Bao&ncludes that while labor market
regulation generally increase the tenure and wageombent workers, overly rigid
regulations have negative side effects includisg jeb creation, smaller company size, less
investment in research and development and lomgisof unemployment, thus reducing
productivity and growth in the country.

Getting credit
Getting Credit Global Ranks
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Getting credit ranking is based on a number oicesithat measure how well the credit
market is functioning. A functioning credit marketmportant for companies to grow and
develop. In this aspect Norway ranks behind thrgeobfour of its Nordic neighbors, thus
getting credit may be quite problematic in someesa&etting credit is likely to be even more

Research shows that banks ignore the uncommodifieidl capital possessed by many
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immigrants. This shortcoming in capital accesslmawvercome by e.g. rotating credit
associations or Grameen-style microcredit lendérs appreciate the social capital possessed
by immigrants when taking the lending decision (itignd Gold, 2000 quoted in
Richtermeyer, 2002).

Summary
Norway is a country where it is comparatively eisgo business as indicated by the

country’s high rank in the doing business survéye barriers to starting business are average
for Europe, albeit behind Finland and Denmark. Heeveéhere are a number of areas there
improvement is necessary as was discussed abowuse Hne areas especially crucial for
immigrant business. As was discussed above imntigmaginesses often struggle increasingly
more dealing with the legislation regarding stariofl business. Also many immigrant
businesses never manage to grow out of a stageevahemmployees are family members, due
to the relative rigidity of labor market in Norwalyastly, access to credit that is problematic
for SME’s is especially hard for immigrant businesshat lack credibility and collateral when

dealing with banks. Especially early stage finagasproblematic in Norway.
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Section 4: Empirical studies: of ethnic entrepreneurship in
Norway

The contents of this section are based on the ndm&loped in section two and various
inputs in the model are gathered from field intews with ethnic entrepreneurs as well as
other actors in Norway. | have chosen to intervéthnic entrepreneurs having a range of
ethnicities as well as range of businesses/settteysare involved in. In shaping the
guestionnaire | have used the factors reportedrynaber of writers in the topic (see for
example Masurel et al., 2001) and the model deeelap section two. The interviews were
semi structured, using the interview guide in Appirr8 as the point of departure. The

duration of interviews ranged between one and taug$

Background: immigrant entrepreneurs in Norway

The issue of immigrant entrepreneurship has oniteqacently come into the public debate

in Norway. Norway is experiencing a steadily incieg flow of immigration and this
accentuates the possible risks but also the opptes that immigration brings with it. In a
recent article by Petter Soltvedt and Arnt Farlatlfdrom Hggskolen i Buskerud) in Dagens
Neeringsliv on February 19, 2010, the authors calecthat knowledgeable immigrants can be
an important source for innovation and entrepresteprin the society. This is especially
important for Norway that according to the authisrbehind the European average when it
comes to entrepreneurship and innovation. Howdweatithors also note that in order for
ethnic entrepreneurship to have an integrativecetiee needs to make sure that immigrant
entrepreneurs do not establish a so called etimuiaee where both customers and suppliers
are of immigrant origin. Instead immigrants sholoddencouraged to employ people of
different ethnic origins as well as ethnic NorwegiaAnother recent report by
Arbeidsforskningsinstituttet (Enehaug et al., 20@®)cludes that immigrants in Norway

often chose to establish themselves in the fieldsisiness such as shops, kebab stores and
cleaning businesses that are all characterizechlayraady great deal of overestablishment by
mainly other immigrants. In addition immigrant exgreneurs meet a great deal of problems
associated with financing and complying with thgulatory burden in Norway. Similiar
conclusions are reached by another study comphbstédamut ASA (Hanoa, 2005) who
surveys 1000 SMEs in Norway, mostly non immigrarteeprises and concludes that the
biggest challenges connected to starting own bsasiage — (1) understanding the current laws
and rules, (2) dealing with taxes and fees and€8)ing with and reporting to public
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institutions. Similar challenges are likely to laeéd by immigrant entrepreneurs who face a
number of additional problems e.g. language barrier
The following part of the thesis will try to empally address and confirm/ reject the

empirical fundaments developed in the previousspafrthe thesis.

Sample

During the writing of this thesis | have carried 42 interviews in total, out of which 11 are
with immigrant entrepreneurs from the cities of @$)rammen and Bergen. 10 of the
immigrant entrepreneurs interviewed are born oaetdldrway, one is born in Norway and has
both Pakistani parents. 11 of the interviews wareied directly by meeting the interviewees,
one was a phone interview. | have tried to acheevariety in background, ethnicity and type
of business. The immigrant entrepreneurs intervieare from a variety of industries —
fashion, shop, logistics, restaurant, trade, Ihstidting, recruitment etc. They also represent a
great variety of countries of origin — Russia, USHgeria, Senegal, Pakistan, Iran, Italy,
Turkey. Thereby this thesis has aimed to creatmgtete portrait of an immigrant
entrepreneur in Norway. The overview of the intewees and a short description of their

background can be found in Appendix 2.

Findings

This section of the thesis outlines the findingshef field work based on the framework
developed in the first sections of the work. | suaniae the results of the interviews following
the supply side/demand side model developed imose2t

Motivation
The motivation to start own business varies ambegample. There are both the so called

necessity entrepreneurs and opportunity entrepremath a larger percentage of the latter.
Thus my research contrasts with the wide spreadflibat in Europe the immigrant
entrepreneurs are solely motivated by necessiigwed in section two. The stories are

various when it comes to the motivation to starhdwsiness.
Necessity entrepreneurs

Necessity entrepreneurs start their business ialtkence of other opportunities. It is often

believed that most of immigrant entrepreneurs @serecessity entrepreneurs however
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opportunity entrepreneurs dominate in my reseaviamy of the interviewees, however,

express a view that most immigrants start busiimeabsence of adequate job opportunities.

For Olga from Russia starting own business wag#seest way how to get job and earn
money for her and her daughter. Also she saw owinbas as the best way to utilize her
skills and education. Also for Patience from theAls$arting own business was the only way
how to stay in Norway, because even after sendin&@0 job applications she had been
unable to find a job. Abba’s brother — educatedresgy, started own company when unable
to find a job. For Suat from Turkey losing a jobsahe triggering event that made him

become an entrepreneur.

Necessity entrepreneurship is definitely a mucladeo phenomenon than revealed by my
research. Zahra Moini who has a broad experienesdiing with immigrant entrepreneurs
points out that most immigrant entrepreneurs $§tiastness in the absence of employment

opportunities or in cases when employment is nibt tdilizing their skills and capacities.

However starting and running a business in Norgayot quite easy as will be discussed in
later parts of this thesis. So a motivation totsdad run a business must be stronger than just
absence of a paid job. Even though higher amonggnamt, the unemployment is still
comparatively low in Norway, so there are stiletelely ample opportunities for finding a

job. This is confirmed by the interviewee sampleevehmost immigrant entrepreneurs

conclude that finding a job has never been impéssib

Opportunity entrepreneurs

Opportunity entrepreneurs start business becaeyestte a opportunity that can give them
good returns. Also, they are more often motivatgdblotors other than money and often give

up more lucrative income alternatives in orderditofv a dream of owning a business.

For instance Dario from Italy saw that there wéaack of real Italian ice cream bar in Oslo, in
the same time when Norwegians are among the mget &se-cream consumers in the world.
Dario also expressed that being his own boss wperiiant for him something that he shares
with many other immigrant entrepreneurs. Simil&tgte from Nigeria saw that there was a

demand for African food and cosmetics but veryeisiupply. Also her motivation to start
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own business was the willingness to be in contrblen life. Patience from the USA saw that
there was a lack of formal education in the glatsia Norway and saw opportunity for a
business that would be an intermediary betweers glasts and consumers. Her motivation

to start a glass company and later buying a stakeconsulting firm was that she found it
frustrating to work for other people and feels tla¢ can learn more as an entrepreneur. Raja
from Pakistan saw an opportunity starting a reoraiit agency especially aimed at
immigrants. His motivation was to be his own basg eapitalizing on a market opportunity.
Lastly, Abba from Iran saw an opportunity in stagtin exotic food store that would have a
higher standard than the traditional immigrantegoiHe even plans to grow his food stores

into a chain.

Most of the ethnic entrepreneurs interviewed exgtieat money is not the most important
motivator for them. On the contrary they are wdlito give up lucrative jobs in Norway to

realize the dream of having own business in Norasagulay from Turkey for example:

Reason for my decision to start own business ifiTthiedustry was a combination of the
fact that | was not satisfied with how things wiereny old job and a willingness to try
something new and create something. At the tirag irly old job | was boss over 800
people and | did not hope that | could achieve lsimevel in terms of position or income

as an entrepreneur.

Some of the immigrant entrepreneurs have good éidadaom Norway and could earn more
in a salaried job, still they chose entreprenewdaéer, like Raja from Pakistan:

| could possibly earn more in a regular IT job whis the area where | am educated.
However these jobs are often very uniform andlitfest | get more challenge as an
entrepreneur. | enjoy the variety of tasks involireteing entrepreneur and the fact
that | meet new people and new situation every @&y however also much tougher

to be an entrepreneur — it is very insecure income.

Finally, for some, as Abbas from Iran salaried esyplent has never really been an option:
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I have never wanted to work for someone, but alwaysged to run my own business.
| enjoy doing and organizing things my own way stadited a business just four

months after arriving in Norway.

Most of the immigrant entrepreneurs interviewedensatisfied with their lives as
entrepreneurs and positive about their childresying an entrepreneurial career. This is
another sign that majority is opportunity entregn@ns and do not see entrepreneurship as a

forced activity due to unemployment.

Ethnic Resources
Immigrant entrepreneurs capitalize on a numbettofie resources, i.e. resources that are

particular to a certain ethnic group when theytsiam business. For instance Olga from
Russia benefited from the fact that Russian musication is well renowned around the
world, which helped her to attract customers torhasic school. Similarly Dario from Italy
started ice cream café and production that hadgtinks to his native Italy. Natalia from
Russia used her Russian background and conne&tioosganizing production of her fashion
collections in Russia and Eastern Europe. Joe 8enegal started a business of importing
sun battery flashlights to his native Senegal. Raja Pakistan used his immigrant
background and connections when starting a recemtrand HR agency aimed at immigrants.
Iranian Abbas started a clothe store, based okna&ledge about fashion that he had learnt
after many years in Italy. Several of the inteneées have earned money from translating

books from Norwegian to their native languages.

The common factor in these stories is that immigesutrepreneurs have an access to ethnic
resources in terms of know-how, ideas, market kedge, connections, even capital that can

compensate for their disadvantages compared tacdtfumwegians.

Several of the interviewees also expressed thatdhkure has given them a certain
disposition for entrepreneurship. For example Daom Italy notes that business is “in
blood” for some cultures which also explains whyasean Italian has started business

because “one grows up with business” in ltaly.
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Some of the immigrant entrepreneurs interviewedesgthat there is a great deal of
cooperation between members of ethnic minoritiddanvay, that exchange e.g. capital or
advice. This is more pronounced in some culturgsRakistani, African and less so in others

— e.g. Russians. Raja from Pakistan expressesheifollowing way:

We have another culture than Norwegians we are watmeach other and help each
other for example through lending money. Therevary strong family and friendship

bounds. I think that is something many Norwegianaat have.

Several of the immigrant entrepreneurs intervielaeke lent or have thought of lending
money to other immigrant or co-ethics. An examgléhss is Joe from Senegal who has lent
money to co-ethics on a number of occasions wittechsuccess of the business. Also Gulay
from Turkey who has achieved a high entreprenesuetess in the IT industry has thought
of lending money to immigrant entrepreneurs, howsbe has not done so, mainly due to

lack of time for evaluating business ventures.

Access to capital is something that ethnic netweogsshelp with. For instance Zahra Moini
mentions an example when in a selling of businessaction between two immigrant
entrepreneurs the selling party agreed to wait thgibuyer earned some money from the

business to be able to pay the acquisition price.

Overall, the ethnic entrepreneurs interviewed seeraly on ethnic resources only to a

limited extent. A possible explanation could begdssussed before, the fact that they are
relatively well endowed with class resources. HosveVvdo not find any clear correlation
between class resources (e.g. education) andwblkdereliance on ethnic resources. Some of
the least educated members of the sample alsdittidyon the ethnic resources. Thus, the
level of reliance on class resources might be riljudetermined.

Customers

Few of the immigrant entrepreneurs that | haverugved benefit from customers that are of
the same ethnic origin or another immigrant origiwven the entrepreneurs that offer strictly
ethnic goods such as foreign food products haveyramwegian customers and emphasize

the importance of the latter, as Raja from Pakiftaexample:
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To be able to do good business in Norway one ndedsegian customers. The
interesting thing is that more Norwegian custonads® attract more immigrant
customers. Example of this is Byslett Kebab in @$lich started with many
Norwegian customers and thereby became interestieg for immigrant customers
In the same time with the increased immigratiom alsmigrants are getting more
important as a customer group and increasingly namapanies are targeting them
especially, including companies run by native Naiaers. Example for the latter is

the telecommunications company Telio.

The importance of ethnic Norwegian customers igesged by several interviewees, but most

concretely by Abbas from Iran who runs an exotmdfgtore in Bergen:

My business idea is to have both Norwegian and grant customers. If we do not
manage to get at least 50 % of Norwegian custontieese is something wrong with
our business model. Currently the percentage ofadgran customers is well above
50 %.

Abbas also tells that Norwegian customers are rsiatde once they chose a place where to

shop and much less price sensitive than immigrastioemers.

Zahra Moini on the other hand concludes that imamtg often start business by selling to
other immigrants and later address the broaderehdkisinesses that sell only to immigrants
are usually pressed on price; therefore it is nmaohe attractive to address the broader market

that gives higher margins.

In general, | find very little reliance on ethni@rkets among the immigrant entrepreneurs

interviewed.

Employees
A widespread belief is that immigrant entreprenguss employ other immigrants, causing a
secondary market of lower salaries and other benéfind very little evidence for this in my

sample. Dario from lItaly is willing to employ othialians since it would suite his business
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concept, not to discriminate in terms of salariestberwise, he has employed Norwegians
and people all over the world. Also Natalia fromsRia has employed immigrant employees
due to the fact that she was unable to find Noraegihat were equally well qualified. Also
Joe from Senegal mentions a case when a Lithuaoiastruction company owner employs
other Lithuanians due to the fact that they aréinglto work longer hours, not because they
are cheaper. Also Abbas from Iran tells that imagremployees are sometimes preferred as
they have an intimate knowledge of the goods hip Sells. Also they are more willing to go

the extra mile to get a start up business to gorato

However there are also cases when immigrant eimeprs benefit from their ethnic network
when searching for employees. For instance Kata fdigeria has compatriots working for
free for her, without which her business would gotaround. It is hard to imagine that ethnic
Norwegians would do the same. Thus ethnic employaede an asset that is crucial for

survival of the business.

In general, most of the companies surveyed haveajosuple of employees and several are
one man businesses. Majority of the entreprendatshave employees, employ also other

immigrants.

Network
Most of the immigrant entrepreneurs interviewedehseome sort of ethnic network with
friends of similar ethnic origin. However none bétinterviewees regard himself/herself as

active member of the immigrant community.

Also involvement with ethnic Norwegians varies. $oof the interview subjects admit
having many Norwegian friends, some none at alpilesnany years in Norway. However
most interviewees stress network of other immigrastwell as ethnic Norwegians as a very

important factor when finding a job or startingusiness, as Raja from Pakistan puts it:

Network is very important when searching for a jiblss often the Norwegians that have
the good network and they do not want to includaigmnants in their network, therefore
immigrants end up in the end of line. | have mysektry broad network that helps me a

lot in my business.
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Network is also important for business and haviggad network may enable a business
venture. For example Suat from Turkey starteddugsstics business with contacts to

customers and lorry drivers that he had amassadgliis time as an employee.

The problem for qualified foreigners is that no dreéieves in their qualifications as Patience
from the USA puts it:

| sent out around 500 job applications and only tjwee responses. Even though my
Norwegian was at a good level, | lacked networklorway and people did not believe
in me and in my knowledge. | had too little Norvaegieferences to refer to.

Another advantage of having a network accordingaiora Moini is that network can be an
important forum for discussing the business idehadapting it to the Norwegian conditions.
Several of the entrepreneurs surveyed used thewonleto receive advice when starting

business.

Thus my sample somewhat confirms e.g. the findgBaaycan-Levent (2006) who notes
that ethnic entrepreneurs usually set up theim@ass in the sectors where network of ethnic
people provides them an opportunity for an informal of doing business and exchanging
information. However the reliance on ethnic netwegkies between nationalities and a

network of native Norwegians is as important as di@o-ethics.

Class resources

Class resources are resources that are accessiigh a membership in a certain social
class, prior to the migration. Often one finds tin&rnational migration is selective with
respect to class resources: more well-off and bettecated are more prone to leave poorer
countries for more opportunities in the West. Salvef the entrepreneurs that | have
interviewed indicated that they belonged to a higloeial class in their home country before
coming to Norway. Even interviewees coming fromyMeoor countries in e.g. Africa
indicated that they had a good life at home. Sohtkeomost important class resources in my
sample were — education, entrepreneurship experiantie family and a higher level of

ambition and self confidence. Several of the in@mees expressed that they were unwilling
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to have jobs that were below their qualificatioml @&xperience, even if those would pay better
in the start phase. Also the fact that they wesenfa higher social class helped them with
family backing financially at the start phase of thusiness. For instance Olga received
money from her family in Russia for several yearsliner music school became profitable.
Also majority of the interviewees in the sample lpadents or relatives that had been engaged
in business, thus starting own business was ndturatany. Many also had had businesses
before in their home countries before coming towy. Interestingly, most of the ethnic
entrepreneurs started business in Norway in diftesectors than what they had been engaged
in before coming to Norway. However, as Iranian abputs it — the key facets of running a

business are the same no matter what sector.

So summarizing, it is clear that most ethnic emrepurs in the sample are also rich on class
resources. This corresponds e.g. to research ImyLight who concludes that immigrants or
immigrant groups with a wide array of class resesrare also more likely to start own
ventures. Also, my findings indicate that relialmeeethnic resources in terms of labor and
customers is very limited. This corresponds toasgeby Najib (1996) previously reviewed
who finds that the more class resources the eminepr has the less ethnic resources he/she

needs.

Education

The theoretical foundation developed in section ¢@ocluded that European countries are
both receiving the least skilled immigrants (conggito e.g. US) and have the least incentive
for the skilled immigrants to start business. Mgnpée contrasts with this stand point

developed e.g. by Kloosterman.

The immigrant entrepreneurs interviewed have varleuels and fields of previous
education. Most of them have some sort of highecation and are generally well educated.
Thus I do not find evidence to a negative corretatietween education and entrepreneurial
aspirations as suggested by some theoretical stueléewed in previous sections.

However it is important to note that very few oétinterviewees have a formal business
related education. None of the interviewees stieseimportance of business education for
starting and running business. For example Suat frarkey notes that more education is

good for career as an employee but it is not nacgd$sr an entrepreneurial career.
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What is interesting is that most immigrant entreperes interviewed acknowledge that being
an entrepreneur is fully utilizing their skills apdtential. Several also mention that they
would not have been able to find a paid job thatiiaitilize their skills to the same extent as
entrepreneurship does. Also all interviewees aleemelowed with class resources and find
their peers — other immigrants to be well endowedaell. So | find very little evidence of
negative self selection of immigrants coming to\ay. Norway has certainly plenty of
talented immigrants that can achieve a lot if gitlright conditions.

Work

Self exploitation is often attributed to immigranttrepreneurs, who work very long hours to
make the ends meet for their business. | find sewdence for this in the sample reviewed.
However there are also immigrant entrepreneurswdré regular working hours or less.

However majority of the sample works at least teark a day.

Some of the interviewees express that hard wattkeikey for success for the immigrant
enterprises. An interesting point was made by twerviewees, namely that Norwegians
when starting business know that in the case afrathe social security net will take care of
them. Immigrants do not have this security andetoee must work 110% as Italian Dario
puts it.

However, it is important to note that even thougirking longer hours than rest of the
population, immigrant entrepreneurs are generalligfsed with that and are content with
their lives.

Financing

Only one of the immigrant entrepreneurs intervielwad received a loan from a bank despite
good business ideas and numerous attempts to edsank financing. Dario from Italy
received bank loan from Italy that his parents etyfor. Suat from Turkey worked in a
warehouse for several months to save money faraiwgh and then used his savings and a
bank overdraft to start his business. While workimthe warehouse Suat used the breaks
from work in order to call potential customers. &&tom Nigeria used childcare benefits and

borrowed from family and friends to start her besis
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Common in these stories is that immigrant entreguenshowed great determination when
starting own business and worked hard to overcdva@toblems with financing. The fact
that immigrant entrepreneurs have such problenasnighfinancing contrasts sharply with the

international rankings that put Norway as a favtagiace in terms of access to financing.

There is a limited number of microcredit vehicleshNorway — such as Nettverkskreditt and
Cultura Bank. However, most of the immigrant enteegurs interviewed were unfamiliar
with these support vehicles. Those who were, fahatthe financing available is too small
relative to the time required to apply. For insehettverkskreditt only gives an initial
payment of 25 thousand NOK, far too small to bemegful according to the most
interviewees. It is important to note that Nettwimreditt is financed by the EU and there is no

similar state owned initiative in Norway.

An expert of immigrant entrepreneurship — Zahramooncludes that lack of financing is

the most important factor hindering the emergericaae immigrant businesses. According
to her there are too few good investors in Norwagst are short sighted and risk averse.
There is too little seed capital available sincesniiovestors want to invest in later stages, this

corresponds well with the research presented wmique sections.

From the sample the most common sources of cdpitahmigrant entrepreneurs are family
and friends as well as own savings. It is alsoegoitmmon to have a secondary job to earn
money for sustaining entrepreneurial activitiean8mf the interviewees have also used high
interest consumer loans to start business. Res&atcht Farbu talks about the necessity to
create a link between formal and informal capisaaaolution to the lack of capital by

immigrant entrepreneurs:

One should consider also informal sources of capitzen evaluating giving
financing to immigrant entrepreneurs. For exampla family member has given
money to an entrepreneur that means that the bssiikea has been evaluated and

accepted, thus also a bank should do the same.

Iranian Abbas who was the only one to receive & lb@@n when starting his business points
out two factors that enabled him to get bank fimagclespite being a newly arrived
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immigrant: (1) availability of start capital whidte had accumulated during his previous
entrepreneurial pursuit in Italy, (2) knowledgehofv to prepare and present a bank loan
application and how a banking system works in a@vaountry, also that learnt in Italy. He
also had to take all risk on himself and be willtndose all his start capital. Abbas also notes
that one should have a public financing system whicepts the loan proposals along with

the bank and might give its support when the baryk 0.

Integration
All of the immigrant entrepreneurs that | have imiewed speak flawless Norwegian and

seem to have good understanding of the Norwegilduarewand society. However their own
understanding of their integration varies. Foranse Olga from Russia expresses that she has
never cared about integration and for her it is ijmportant that she is able to work and earn
money for herself and her family. Similarly Suairfr Turkey states that he does not want to
be Norwegian, even though many people often saynahat he is like a Norwegian. Also
Dario from Italy — successful owner of several bhasses in Norway - does not want to be
integrated. May be the best summary of what integraeally is and what matters is given

by Zahra from Iran:

Integration means being able to work with headigtraup — to be able to provide for
yourself and your family and contribute to the sbgi So it does not really matter if
you turn into a Norwegian or not, as long as yoa arfull blooded member of the

community.

Entrepreneurship and integration
Several of the interviewees acknowledge that ergregurship has helped them to become

more integrated in the Norwegian society. For insgaNatalia from Russia expresses:

Soon after opening my fashion saloon | realized moportant it was to learn
Norwegian to be able to communicate with customdrave almost only Norwegian
customers so understanding language and cultureesasntial, even if | first thought
that Norwegian was too small language to make senksarn it. My business has

definitely helped me to become more integrated.
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Even though personal views on own integration vaogt interviewees acknowledge that
entrepreneurship has made them more integratedaBouonclusion is made by Zahra Moini

who has an extensive experience of working with ignemt entrepreneurs:

Integration means being able to walk with head kagHd that is something
entrepreneurship helps with. | hence think that ignemt entrepreneurs are more
integrated than non-entrepreneurs. Most of thenelataroad market so | do not

think there is reason to worry about economic eveta

Some of the interviewees point out that level ¢égmation depends on the type and level of
position one holds. For example Joe from Senegdsfthat one becomes more integrated
when having a higher position, while entrepreneprsfight be better integration wise

compared to a regular employment.

The general conclusion seems to be that entrepr@mpican give the opportunity for
immigrants to gain self respect and prove that tteeyachieve something. So
entrepreneurship won't necessarily turn immigramtis Norwegians but it will allow them to
contribute to the society and feel like full-fledgamembers of the community. The possible

long term benefits of immigrant entrepreneurshgautlined by Patience Allen:

Immigrant entrepreneurship means that immigrantsidbhave to receive social
benefits, which saves money for the governmeheisttort run. In the long run the
fact that immigrants are self sustaining will degcse the prejudice against them and

allow them to easier get jobs, access to bank Gimanetc.

Similarly, Iranian Abbas states that the good exi@®pf immigrant entrepreneurs could and

should be used

Several other interviewees also expressed thatjla#id entrepreneur has given them a higher
social status and helped to be integrated that wegording to Zahra Moini, there has
traditionally been some skepticism with regardritrepreneurs in Norway, however that is

changing and there is an increasingly positiveuaté.
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Discrimination
Most of the immigrant entrepreneurs interviewednaeiledges that there is some sort of

discrimination against immigrants in Norway. Sonfi¢ghe interviewees have met
discrimination either in terms of problems findijodp or receiving a lower salary once job is
found. Discrimination is a phenomenon that affetfsnmigrants irrespective of nationality.
According to the American Patience, discrimina@dfects western immigrants as much as
non-western, even though the support mechanismuairdy addressing the non-western

immigrants. The phenomenon of discrimination is kagized by Patience Allen who states:

| have a large network of other immigrants in Noyweand | do not know anyone who
has come to Norway without a job and has foundodrchis area within less than 3
years. Same applies to highly educated and nonatedcwestern or non-western.
After three years they have built up a network amisy and can get a job. Norway is

a homogenous country, one needs to be like thesotihiget a job.

The discrimination affects not only job searcharsdlso ones pursuing an entrepreneurial

career, as Iranian Abbas’s brother experienced:

My brother graduated from NTNU in Norway but wasiole to find a job within a
year after the graduation. In fact he was not ewetited to any interview, despite
having good grades and Norwegian education. Steaus he started an engineering
design firm. The business went slowly, becauseustmers were still suspect of his
foreign name. So to overcome this, he teamed uphigtformer Norwegian course
mate. Having a Norwegian co owner onboard mearithiainess took off notably and
rapidly grew to approximately 10 employees. My Iheotexperienced that customers
were more willing to send jobs abroad than hir@edl immigrant entrepreneur.

However, it is interesting to note that all intewiees perceive discrimination as much
smaller factor than is often believed. Many intemwees express that finding a job has never
been a big problem, however they chose to startlmygmess since they perceived that to be

a much more exciting an attractive option.
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Also several interviewees express that it at lpagly depends on the immigrant itself
whether he/she is discriminated. For instance Baat Turkey states that he has experienced
very little or no discrimination due to a fact tlnet learnt fluent Norwegian very fast.

Similarly Natalia from Russia states:

| feel myself integrated in Norway, since | haverbepen and willing to adjust myself to
the new culture. | dislike Russians that come irshgp and complain that there is
nothing to do in Norway and the culture life is bd#d/ou don’t like it here you should not
stay. Of course there is not Hermitage in Norwayt,there are other things which you

can find in Norway but not in Russia. | like thaople are very natural in Norway.

Interesting point is made by Joe from Senegal winleides that discrimination is a two way

process and it is up to the immigrant to decidetidreto be or not to be discriminated.

In general, it seems that discrimination on th@taharket has certain impact on immigrants’
likelihood to start business. However the impor&iscmuch less than is often believed. It is
only one interviewee in my sample who started essrdue to inability to find job despite of
above average qualifications and education. Howgveimportant to note that that the most
discriminated groups are also the least activeartisg own ventures (Waldinger et al.,
1990), so my sample may certainly underestimaténipertance and prevalence of

discrimination in Norway.

Start up support
Only one of the immigrant entrepreneurs intervielwad received scholarship from

Innovation Norway. Several others have tried unessiully. The response that many
immigrant entrepreneurs got from Innovation Norwaas that their idea is not unique

enough, or as Patience from the USA puts it:
Innovation Norway mostly gives money to entrepresnand companies that are

already well established — to big companies andidegs. Most ideas are much
smaller and simpler and for those there is no supaeailable.
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In some cases immigrant entrepreneurs do not evex khat there is support available for

start ups. For instance Kate from Nigeria statedalowing

| have never received any support from governnmamnniy business and actually | do
not know about such support mechanisms. | wouldlglaave attended a course for

start-ups but | have never heard about such courses

So despite owning two shops/hairdresser saloo@slo, speaking fluent Norwegian and
being married to a Norwegian, Kate is unfamiliathithe support measures there exist for

entrepreneurs.

Dario from Italy who was the only one to receivadmation Norway scholarship received
support from Drammen Centre of Multicultural Val@esation when preparing the
application. According to Dario he would not havarraged to prepare the application

without support.

Thoughts about start up support
All of the immigrant entrepreneurs surveyed haveeeienced how it is to start business and

deal with all the difficulties that involves. Thaye also the best ones to ask what support

immigrant entrepreneurs need.

For example Gulay from Turkey states:

There should be a complete package offered forlpewpo want to start and run
business in Norway - someone who holds the newpetieur in hand throughout all the
process. Additionally there should be less entnyibis in terms of start-up capital, less
tax initially, no requirement to have an auditoc.etdo not think there should be special
financing mechanisms for immigrants, instead ormkhhave microfinance that is

accessible for everyone with little own capital amaaccess to traditional bank financing.

Russian Natalia who has experienced trouble whégoraplying with the regulation due to

lack of knowledge notes the following:
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I t would have been nice if there was a possjbibtmeet someone who knows the
system and go through all the practicalities ansjp@nsibilities, when one starts a
business.

Also Joe from Nigeria stresses the importancenaifcing and expresses a need for micro
credit mechanisms to help immigrant entreprendRamtience from the USA states that it
would be best if support to ethnic entrepreneurslavbe run by private organizations, which
are much more efficient than state run supportdsdshe also notes that it is not enough with

just a onetime start up course, but there neelle tofollow up system along the way.

Similarly Abbas from Iran gives his conclusion twe efficiency of state run support bodies:

The problems with support systems to entreprenguisithat one makes too big
support mechanisms with many people, that waseesitiney. Small activities not
requiring masive investments could be more effecti\g. social benefits for some
months for the one who starts a company. For b soientific ideas there are
currently support mechanisms e.g. Innovation Norvieay for small ideas the support

mechanism should be much more down to earth.

Zahra Moini stresses that immigrants should bepars¢e group of support, the same way
that youth and women which are both prioritizedugi®at Innovation Norway. Finally Arnt
Farbu concludes that individuals working with imnaigts should be immigrants themselves.
This would make the contact easier and create matgal trust. Many immigrants have fear
from institutions and authorities from their honwaintries thus they often do not use the

support mechanisms available. Arnt Farbu also coled:

The integration and support mechanisms currentgspnt in Norway are designed to
turn immigrants into Norwegians with Norwegian cuét and products. Instead one
should respect what they have and use the unicgorirees they possess to create new
products and services. This would result in muchengeeativity and value creation.

Business climate in Norway
The opinions about business climate in Norway \zagyeat deal. General opinion about the
business climate in Norway is quite positive; hoarea number of shortcomings are also
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pointed out. Several of the interviewees also pouttthat there are many opportunities for
business in Norway and market is less saturatedithanany other countries. One thing that
many interviewees point out are the problems dgaliith the regulatory authorities and
following the laws and regulations e.g. in the aseeeporting and accounting. For instance
Suat from Turkey states that there is a rule agdlagion jungle in Norway and there is no

one who is helping to get through that jungle. fadidn Dario puts it:

Laws and regulations are hard in Norway. One ndedsllow all the time, even if
one has an accountant. My company has had sevecalatants but | haven’t found
one that knows all the regulatory details, so |d&v follow with all the time, since |
have the ultimate responsibility not the accountdihie regulatory authorities are

very stiff in Norway and hard to deal with.
Similarly Nigerian Kate states the following:

| feel that entrepreneurship is not encouraged amidy. | have to pay money and
fees all the time without getting anything backs lalso hard to employ new
employees due to different forms of employer taXesre is generally a whole lot

bureaucracy and fees in Norway, especially in doglfimporting business.

The fact that the regulation system is complicated that there is little guidance available

can lead to lots of trouble as fashion designealNaéxperienced:

During the first years of starting business my fermusband was doing the reporting
and accounting for my company. Then after two yega a tax bill of over a million
NOK, since the tax had not been reported and peoggrly. At that moment, it would
have been easier for me to give up and leave Nqrinyl decided to stay and

struggle through the situation.

Natalia expressed that she would have liked to Bawgeone who would follow up and warn
her in beforehand that things were not done prgpénm the other hand, Abbas from Iran
expresses that the law and regulation systemllisety predictable and orderly compared to
e.g. Italy where it is often that laws contradiatle other.
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Also Natalia from Russia and several other intereies express a view that Norway is a
country that is favoring employees instead of seiployed. According to her it is expensive
to employ personnel and very hard to fire peopleeréfore many businesses remain very
small since it is complicated to grow and employrenaeople. Natalia also notes that

employees receive lots of social security whilé egiployed have very little of it.

Many of the interviewees express that Norway m&ajoking lots of creativity and innovation
that could be created if people were encouragsthird business. A good example is given by

Gulay from Turkey:

I know a lady that came to Norway from Turkey anfirat had many ideas about
starting own business. After a while she realizew Wifficult it is and has instead got
a job at kindergarten. This is not to say that gitkindergarten is bad, but | think she
would have realized herself more as an entreprenBuoe factors that stopped her
were lack of support in dealing with laws and rulle€k of capital and lack of
someone who could look at her idea and say ifbeud or good. In Norway one is
often alone as an entrepreneur, there is venelgtipport and people do not know
about the support there is - for example Innovatimmway.

Similarly, Abbas from Iran observes that many @& itmmigrants first come to Norway with
many ideas of how to start a business. Most ofetidsas disappear as the immigrants get to
know the Norwegian market, customer tastes etceNleeless, immigrants are still an

important source of creativity and entrepreneursisigording to Abbas:

Immigrants have a larger potential to become entapurs because they see
opportunities that Norwegians do not see, due fie@dint backgrounds and

environments they come from. They have larger piatdn generate ideas

Interesting observation is made by Patience fraerldBA who states that in Norway one is
not accepted when being a successful entrepreimstead one is one often seen as greedy.
Thus culture in Norway does not seem to encourage@eneurship. In the mean time one

speaks a lot about entrepreneurship in Norwayilitbletis done, according to Patience. For
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instance there is a stated ambition to make Akar#el most innovative region in the
Northern Europe — but almost nothing is done taeaghthis. The same problem is outlined
by Zahra Moini who points out that there are matgas and creativity in Norway not least
among the immigrants but nothing is done to take oathese ideas. The result is that they

either die or go abroad.

Company form
Company form and regulations with regard to seftipga company in Norway is an issue that

came up frequently during the interviews, so itetlees a separate section.

In general most of the ethnic entrepreneurs expdegscontent with the high capital required
to start up an AS (the most common company foridanvay) — 100 thousand NOK. The
alternative for most immigrants is to start witba@e proprietorship (enkeltmannsforetak) and
later upgrade to an AS. However the downside & pabprietorship is the high tax rate and
the high personal risk involved in starting andmimg a sole proprietorship, as Patience Allen

puts it:

One can have had 15 million in turnover in a salegoietorship for three years but
after three years one has the same rights for $aseieurity as someone who has been
unemployed all this time. Another disadvantagéas bne cannot have employees in a

sole proprietorship.

The disadvantages of having a sole proprietorsieeexperienced also by Suat from

Turkey:

When | started my business, | did not have enougtento register an AS so |
registered a sole proprietorship. During my firgay | had a net income of 1,4 million
NOK and | had to pay a tax of 700 thousand. Atterfirst year, | upgraded to an AS
but the money that could have used for growing ugyness was already spent on a

exceedingly high tax bill.

So in a nutshell immigrant entrepreneurs are demgradcompany form that would have

smaller startup capital but would give the sambta@s an AS. A solution for this used to be
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NUF (Norwegian Branch of a Foreign Company), howefe laws have been changed and
NUF entrepreneurs no longer qualify for social sigusimilar to sole proprietors. In
addition according to Zahra Moini, the state arellibnks are skeptical towards NUF.

However, Zahra Moini still expresses support tolddslation:

The high startup capital for an AS is good becatisgnals that the company is a
serious player. Most immigrant entrepreneurs thabrk with start with a sole

proprietorship and later upgrade to an AS, as thseibess gets going.

Thoughts about Norway
Many of the interviewees express a view that Norisayot a country where entrepreneurship

is encouraged. As Joe from Senegal puts it:

Most Norwegians are satisfied with the job theyehand do not want to take risk to
start business. Norwegians are generally not keetaking risks or trying new things.

The immigrants are often much more entrepreneurial.

Also several other immigrant entrepreneurs expsessw that Norwegians have much less
drive and often are just content with having a tagpob and lots of free time. However if
Norway is to be an entrepreneurial nation it nqestsple that are creative and willing to go
the extra mile. Immigrants in general and immigrmirepreneurs in particular can prove to
be an important source of creativity and innovatibalking about innovation in Norway,

Patience Allen concludes:

Norway is not a country where innovation is welcoReople want things to stay the
same and are unwilling to try new things. All tleeisty needs to change in order to

achieve more entrepreneurship and innovation.

Supply versus Demand factors

Relating to the theoretical model developed initiigal stage of this thesis, it seems that the
supply factors have a greater impact on the immigiahoice to become self employed and
also matter more during the process of settingngpranning a business. Despite the fact that
the institutional conditions are often cumbersomee ethnic markets are absent and welfare

state discourage entrepreneurship — many immigsdititdecide to become self employed
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and are willing to overcome the difficulties inveld. The demand factors from the model that
are most important in explaining whether immigrasgsome entrepreneurs are access to
ownership (through AS, NUF etc), legal/institutibframeworks and general business
environment (niche maintenance). It seems thaetaer still plenty of unsaturated niches for

immigrant entrepreneurs to enter.

Summary: Profile of immigrant entrepreneur in Norway
The following table summarizes the findings of firevious section and outlines the main

characteristics of an immigrant entrepreneur invioy.

Area
Motivation Opportunity (9) Necessity (2)
Ethnic Resources Rely heavily (2) Rely Somewhat Do not rely (3)
(6)
Class resources High (8) Low (3)
Previous Yes(6) No (5)
entrepreneurship
experience (family,
own)
Employees Mainly other Mainly Norwegians| No employees (1)
immigrants (9) (2)
Customers Mainly other Mainly
immigrants (5) Norwegians (6)
Education University (9) Pre University (2)
Financing Own Bank (1) Innovation
savings/family/friends Norway (1)
(9)
Discrimination Perceived high, Not perceived
experienced personallyhigh (9)
(2)
Integration Consider integrated | Consider not
9) integrated (2)
Preferred start up | Financing (10) Consulting, Tax, legislation
support guidance (7) improvements (5)
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According to my research and sample, a typical ignamt entrepreneur in Norway is
someone who is motivated by opportunity, relies ewirat on ethnic resources, is well
endowed with class resources, is well-educatechangrevious experience from
entrepreneurship. He/she has a tendency to em@ayyrother immigrants and has mostly
ethnic Norwegian customers and has used own savilggns from family/friends when
starting a business. Such typical ethnic entrepnealso considers himself/herself to be
integrated and has not experienced severe dis@timmon the labor market. Finally her/she
sees financing as the most crucial area where stgigort would be required. Also typical
immigrant entrepreneur starts business in aredsloit economies of scale and works more

than the average working week.

Thus this thesis has achieved to draw a pictusmammigrant entrepreneur that should be

relevant for any policy maker in Norway concerndthwhe issue.
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Section 5: Conclusions and policy suggestions

This thesis has made an extensive literature regfeve most up to date literature on the
topic of immigrant entrepreneurship worldwide andbined that with an empirical study of
immigrant entrepreneurs in Norway. This thesis Whidrefore serve as a good tool for any
policy maker who wants to gain an impression ablo@ifphenomenon — immigrant

entrepreneurship.

The thesis has shown the importance that entrepreme has in the shift from value creation
in large conglomerates to small companies thabkas enabled by e.g. the IT revolution and
increased demand for specialized niche productsandlces. | have also shown that
entrepreneurship and innovation plays a vital nmoleountry’s economic development, not
least in terms of overcoming the current econommibulence. Following, | provide the

answers to research questions stated in the beginfithis thesis:
What are the reasons for immigrants to start nemtwes?

There are a number of push and pull factor. Howéusrclear that immigrant
entrepreneurship is definitely not purely an atyiWorced by lack of other options. Even
though the immigrant entrepreneurs experienceidigtation on the labor market, the main
motivation to become an entrepreneur are e.g. dypity seizing, willingness to be own
boss, willingness to create something etc. Vergroitnmigrant entrepreneurs, in a truly

Schumpeteterian way, act on an unexploited oppiytimthe market.

What are the government/municipality support meesawvailable for immigrants willing to

start own business? To what extent do immigrargshesse mechanisms?

The variety of government/municipal support measanailable to immigrant entrepreneurs
in Norway is very limited. Even though there isaage of support mechanisms for new
ventures most of these fail to address the immigeatrepreneurs. Despite trying immigrants
are unable to access the support available topretieurship and are forced to rely on
themselves. Even more interestingly, many immigesmitepreneurs are not even familiar

with the support mechanisms available to entrepnesidgp. This accentuates the need for
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immigrants becoming a separate group of suppogdbiic authorities, the same way as e.g.
women or youngsters are today.

Innovation Norway which is the chief organizatidracged with promoting innovation and
entrepreneurship in Norway in most cases turn dilnrapplications by immigrant
entrepreneurs judging them to be too little innomaatHowever | find that each of my sample
entrepreneurs corresponds to the Schumpeteriamtefiof innovation be it new products
(e.g. African food, Italian ice cream or why nofta@re), new methods of production
(outsourcing to the Baltics, quality immigrant feboke), new markets (Norwegian goods in
Senegal) or new forms of organization and coordigafas in Suat’s logistics business).
Therefore maybe Innovation Norway should think evefore turning down the immigrant
entrepreneurs’ applications. Indeed everyone irsamgple, including the necessity
entrepreneurs have acted as Kirzner style arbitiragsee section two) who identify and act

on unused profit opportunities in the economy.

What are the main hinders immigrants face whertisiguown ventures?

Immigrant entrepreneurs face a number of challenes most pronounced are two:

lack of access to financing and problems dealiitg thie regulations and laws in Norway
including company registration. Some of the otiaders faced by immigrant entrepreneurs
are lack of business skills, lack of network, latknowledge about available support
measures. Also, many of the entrepreneurs feekttitaépreneurship is not encouraged in
Norway and has a dubious public image. These @awasspond surprisingly well to the
international research reviewed in section threthigfthesis.

Norway has rather high entry barriers for youngepreneurs and is not sufficiently
prioritizing entrepreneurship, as concluded by@habal Entrepreneurship Monotor (GEM),
thus becoming an entrepreneur is not an easy chaie immigrant. However, most
immigrants are able and willing to work hard to mame the difficulties involved in being an

entrepreneur in Norway. This determination is @uese that should be utilized.
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Does immigrant entrepreneurship lead to an increaséegration?

| find very little evidence for the negative impawctf immigrant entrepreneurship such as
enclave economies, ethnic markets, self explotateoondary labor and wage markets,
underutilization of education and resources. Manye interviewees for example
acknowledege that they are earning more as entrepre than they would in a regular
employment. And even in cases when they feel tieat tould be earning more in
employment, the other benefits of entrepreneurste. the satisfaction of being own boss
outweigh the income loss. The sample interviewedganerally satisfied with their lives and
feel that they are utilizing their capabilitiestive role of an entrepreneur. This is in sharp
contrast with much of the research literature neei@ by e.g. Ljungar (2007) who reports that
immigrants are critically underutilizing their dkiland capacities as entrepreneurs and are

disatisfied with their lives. This does not seenbéathe case in my sample.

| find that immigrant entrepreneurs are realizingmselves and contributing to the society.
Thereby they become more integrated and respegtethbr immigrants and Norwegians.
This has a long term effect in terms of improvihg tmage of immigrants that will help them
to become more integrated also in the labor maBsetn more so, immigrant entrepreneurs

are creating value and turning Norway into moreagigitc and innovative country to live in.

Following the three types of integration outlingdUungar (2007), from my sample all
entrepreneurs are economically integrated — tHdyaak work and income. Economic
integration is often key to other types of integnatand most of my sample consider
themselves integrated (personal integration) aneé hanetwork of Norwegian friends and
acquintances (social integration). However theeeadso cases when immigrant entrepreneurs
despite of long time in Norway and succesful bussredmit not having too many Norwegian

friends.

How should the governmental policy measures beydeditowards immigrant

entrepreneurship?

The government policies should be designed to addhee shortcomings identified by this
thesis:
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- Accessto finance — the loan market by banks is seemingly excludimgigrant
entrepreneurs, therefore one needs to implemerketi@ilure correcting measures by
the government.The current mechanisms e.g. by biravNorway fail to address
immigrant entrepreneurs.

- Regulations and rules especially tax laws and labor laws — are burdemsimmall
entrepreneurs but particularly so for the immigramtepreneurs. The legal and tax
environment seems to favor employment, not entrequneship.

- Starting businesslegidation. The capital needed to start an AS in Norway ®vab

the OECD average and is perceived as a major himderany ethnic entrepreneurs.

The optimal solution to the challenges would bemlination of training and counseling
support for aspiring entrepreneurs with a corredpanfinancing mechanism. Some of the
research reviewed indicates that immigrant businesgbe characterized by low survival and
growth rates. Thus the support mechanisms shouilalstituted not only during the start up

phase but also during later stages of the corpdeatelopment.

In general my conclusion when it comes to policedative to immigrant entrepreneurship are
generally in line with Waldinger et al. (1990) wbonclude that effective policies for ethnic
entrepreneurship might be developed along two liilguilding an infrastructure that
fosters small business development in general 2neinacting and enforcing systemic

policies of equal economic opportunity for ethniclaacial minorities.

Norway currently ranks far below the EU27 averadpemvit comes to innovation. The
standings in terms of entrepreneurship are lesslasine, but even there Norway has ample
space for improvement. Numerous sources of intenmatresearch point out the importance
of entrepreneurship and innovation in securing l@mg economic growth of a country.
Traditionally Norway and Norwegians have been #&naavouring employment instead of
self employment. The Nordic welfare state modetysad in Norway and its neighbouring
countries has proved to discourage entrepreneudst@o e.g. larger state involvement and
regulations and generous social benefits. ThezdtorNorway to rise through the ranks in

terms of innovation and entrepreneurship there sik@tle a paradigm shift.

Immigrant entrepreneurs can be the tool for shyftime paradigm since they bring new fresh

ideas and ways of being and working from abroae@rdfore should immigrant
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entrepreneurship be encouraged and supported asiieéits exceed the potential drawbacks

and challenges.

Even though the research literature often favouppsrt mechanisms that are not geared
particularly towards immigrants but towards entesy@urship in general, | find evidence that
corrective intervention especially aimed at immigsais necessary. An illustration of this is
e.g. the fact that Norway is a country where finagads well accessible according to
international rankings; nevertheless all immigramis/eyed have experienced large
difficulties particularly with financing. Thus theis evidence for presence of market failure
that should be addressed by the government (seistyyssion about market failures on page
41).

Norway along with the other Nordic countries isratdéerized by a strong welfare state,
which results in a situation when it is hard toiaeh wealth but also impossible to become
impoverished. This results in a fact that most @ and resourceful immigrants do not
chose Norway but instead go to less egalitariamiteas such as the USA. The international
research also suggests that most immigrant entrepre in Europe start business in absence
of employment. This is caused partly by the Europgelfare model with high minimum
wages that make even relatively low skill jobs lassessible. This research has shown that
there are still many immigrant entrepreneurs tharasourceful, ambitious and with ideas. So
in fact resourceful immigrants may still be comtogNorway as suggested by other
researchers e.g. Vinogradov (2008). The Nordic risdEso characterized by stability (of
laws, regulations and policies) and social secifdahe is captured by the social security net if
failed). These two factors make a good environm@mentrepreneurship and risk taking and

make Norway more attractive for people with entegyurial aspirations.

Finally the following model, developed togetheriwirnt Farbu describes the choices an

immigrant faces when entering Norway.
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Qualified Job — hard to get

Low skill job (caretaker, driver etc)

Immigrant

\ Survival entrepreneurship (kebab, taxi

etc)

Opportunity Entrepreneurship utilizing
unique immigrant qualities:

connection to home country

- special network (for capital,
exchange of
goods/services/advice/labor etc)

- Process/culture (work morale,
business culture, drive)

- Ethnic goods and services

From the general research literature and parthgémaeple of this thesis it seems that most
often immigrants either are forced into an emplogtiibat underutilizes their qualifications
and skills or start up a business to survive. Bitthese outcomes are undesirable in most
cases. What is desirable is that immigrants efjleér job that corresponds to their
gualifications and skills or start a business tlidizes some of the unique resources

immigrants possess. Thus the public policies shbaldhaped to achieve these outcomes.

From this research, my conclusions corresponddmite of Ljungar (2007) that was
previously reviewed. The three main potential biemef immigrant entrepreneurship are: (1)
reduction of unemployment rates among immigrantsadditional employment in the
economy, (2) promotion of creativity and innovati¢8) better integration of immigrants in
the domestic society. All of these factors are \@ngial for Norway thus public policies

should be shaped to encourage ethnic entrepremgursh

Summarizing, this thesis has sought to portrayptienomenon of immigrant
entrepreneurship and thus should be interestingrfgmpolicy maker that wants to better
understand it. Immigration is and will be an eveareasing part of Norwegian society and as
this research has shown it goes very well togethigr entrepreneurship, which is a resource

that should be tapped into.
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Appendix 1: Selected Indicators of Entrepreneurship and

Innovation

Source: OECD (2009) and Pro Inno Europe (2009)
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Entrepreneurial perceptions, 2008
Percentages
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FIGURE 2: INNOVATION PERFORMANCE (2009 SUMMARY INNOVATION INDEX)
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Data for the underlying indicators are for 2005 (2.4%%), 2006 (34.5%), 2007 (13.8%) and 2008 (42.3%).

Firms with new-to-market product innovations, by size.: 2004-00
As a percentage of all firms

B SMEs (1) [ Large firms

70

1. SMEs: 10-240 employees; 10-g0 for New Zealand.
2. France: manufacturing only.
Source: OECD (2000), Seience, Technology and Industry Scoreboard.
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Business R&D intensity, by size class of firms,! 2007
As a percentage of industry value added

B =50 employees 50-243 employees W =250employees
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Appendix 2: List of Interviewees

Name Origin Business Story
Joe Ndye Senegal | Import of Joe came to Norway in 1980 to study. After graduation
floorings to and several jobs in Norway and job for a Faeroe fish

(N Norway/import | company in Senegal he got a job as a finance director in

International) to Senegal Simrad in Bergen, there he worked from 1992 to 2006.
After the company moved its production site from
Bergen he quit and started his own business importing
floorings from China to Norway and products from
China and Norway to Senegal.

Dario de Italy Ice cream bars Dario came to Norway in 1997 after having met a

Simone Norwegian girl. He had dent technician education and
first got a job in his profession. However he did not

(Parad Is) enjoy being an employee and started an Italian ice
cream bar in Oslo in 1999 together with two other
Italians. In 2008 he sold his share in the former business
in Oslo and after a short break started an own business
—ice cream bars in Drammen and Tonsberg.

Kate Imafidon | Nigeria Beauty Kate came to Norway to live together with her Nigerian

) saloon/shop, husband who had studied in Norway and was a

(Vicky ethnic food Norwegian citizen. At first Kate did not have any job in

Tropicanas) store Norway but soon after arrival she started a business
together with her husband in 1991. Currently runs two
cosmetic saloons/exotic food shops in Oslo and is
married to another husband — ethnic Norwegian.

Natalia Leikis | Russia Fashion Natalia came to Norway to work as a designer. Before

(Leikis Design) that she had a fashion business in Russia. In 2002 she
started her business of designing and producing
individual collections for high end customers. Her
collections are produced in Riga, Latvia.

Olga Holter Russia Music school Olga came to Norway after marrying a Norwegian
husband. After she got divorced she had to stay in

(Barnemusikk Norway due to her daughter who was born in Norway.

akademiet) She started a piano school and has ever since made her
living working as a piano teacher in her own school and
is also writing books on the subject.

Patience Allen | USA Consulting Patience Allen received a scholarship to finish her MBA
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(Forretningsut

studies at NHH in Bergen. After graduating she decided

vikling AS, to stay in Norway and being unable to find a proper job,

Nytt Norsk she started company New Norwegian Glass in 2006. In

Glass AS) 2008 she became a co-owner of a consulting company
there she had previously been working.

Raja Amin Pakistan | Recruitment Raja is born in Norway and has Pakistani parents. He
has an IT education and has worked in the field. In 2006

(Inkludi.no) he started Inkludi.no which is a recruiting agency
specializing in immigrant recruits.

Suat Sarigul Turkey Logistics Suat came to Norway in 2000 after marrying his wife
who is half Norwegian, half Turkish. Before coming to

(TOSs) Norway he had a tourism business in Turkey. He got a
job soon after coming to Norway and worked in the
same company until the owner died and the company
was sold. After the sale he was fired and started own
business in the same sector taking over many of the
previous customers.

Gulay Kutal Turkey IT Gulay came to Norway in 1984 to study. After
graduating in 1991 she got a job in an IT company. In

(Eon) 1999 she started own IT company together with
Norwegian partners. In 2006 the company was sold to
Ergo Group and she became an employee again.

Zahra Moini Iran Consulting Zahra has been in Norway for 28 years and came here
to work after having finished education. She has

(Norsk senter worked in different positions in the IT&T industry and

for also has had her own consulting business. Currently she

Flerkulturell is the leader of the Multicultural centre in Drammen —

Verdiskaping) which works with supporting immigrants that want to
start own business.

Arnt Farbu Norway | Researcher Arnt is a researcher on the issue of immigrant
entrepreneurship at the University College Buskerud in
Drammen.

Abbas Hezari | Iran Trade Abbas came to Norway as a political refugee in 1986.

(Global Food)

Before that he had lived in Italy that was not accepting
third world immigrants on permanent basis at that
time. Soon after arrival he started a clothe shop in
Bergen, after that in 1990 a food store and has had
various businesses (cafes, stores, import, construction)
in Norway since then.
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Appendix 3: Interview guide

Demographic characteristics:

Ethnic group

Age

Sex

Education

Time in Norway

Reason for coming to Norway

Motivation

What was your motivation/reason for starting own business

Money/profit

Break out of unemployment

Desire to take risk/adventure

Exploit business idea/information advantage
Social exclusion

Lack of education and skills

Unable to transfer qualifications/diploma

S@m o a0 T W

To be own boss
To be independent

j. Hitting the glass ceiling
Class resources
Prior activity before becoming an entrepreneur

Did you belong to a higher social class in your home country before coming to Norway?

Class capital
a. Economic
b. Social
c. Cultural
d. symbolic

Familiarity with entrepreneurship before start (e.g. through family)

Do you have education in business or related field?
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Ethnic resources
Has your ethnicity been helpful when starting and running a business?

a. Capital from compatriots
b. Advice from compatriots
c. Ethnic busisness strategies

Is the fact that you come from an another ethnic background helpful or is hindering your work as an
entrepreneur?

Do you have social involvement with co-ethics and other immigrants?

Financing and growth of the business

Own savings
Loans from family and relatives
Loans from compatriots

Sm oo

Loans from informal ethnic societies e.g. rotating credit associations
Microcredits

j.  General bank loans
What were the most important hinders when starting own business?
Psychological characeristics
What characteristics do you regard as the most important to become a successful entrepreneur?

k. Need for achievement
|. Belief in control of one’s life
m. Propensity to take risks

What has been the key for your success as an entrepreneur?
Do you regard yourself as being more ambitious than average?
Do you regard yourself as being more risk loving than average?
Cultural factors

Which characteristics from your culture contributed to you becoming entrepreneur/suceeding in the
role of entrepreneur?

Values

Flexibility

Strong work ethics
Informal social networks

~ o3 o>

Close family ties

(%]

Religion
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Customers

Markets (markets abandoned by indigenous or big firms/reliance on co ethnic market/level of
competition in the markets)

Who are your main customers — indigenous population or immigrants? (Internal or external
orientation)

Have you tried/plan to address other markets/groups of customers? (Break out strategies)
Integration

Do you regard yourself to be integrated in the Norwegian society?

Has entrepreneurship contributed to your level of integration in the Norwegian society?
Do you think you could earn more if pursuing a salary earning career?

Do you think that you are fully utilizing your knowledge and education by being an entrepreneur?
Do you regard yourself to be discriminated on the Norwegian labor market?

Do you want that your family members continue with the entrepreneurial occupation?
Employees/Family/work hours

Do you employ your family members?

Do you employ other co-ethics?

Do you employ other people with immigrant background?

What are your average work hours per week?

Do you feel that are working too much relative to your income?

Do you think that you are fully utilizing your capacities, education and skills in the role as an
entrepreneur?

Role of state support bodies

Have you ever received support from state support bodies when starting your business?
Did you use any formal/informal advice before starting business?

How was the cooperation with state support bodies?

How do you regard the overall business climate in Norway?

Do you find it hard to deal with bureaucracy and requirements in Norway?

Are there many opportunities for new business start-ups in Norway?

96



Is one encouraged/supported to start own business in Norway?
Which areas of state regulation do you find most difficult?

Employment laws
Building permit laws
Starting business

Qa 0 T o

Getting necessary licenses and permits
What support would you like to receive from state?

Finance/capital for start up and development of business

Training in management/marketing/ sales and other business skills
Assistance in dealing with administrative and regulatory requirements
Networks for meeting other immigrant and non immigrant entrepreneurs

® o 0 T o

Reduction of entry barriers in the markets (e.g. monopolistic dominance)

Characteristics of the business

What has been the sales growth and profitability of your business over the past years?
How do you compete with larger companies?

Gender perspective

Why do you think there seems to be more female immigrant entrepreneurs than males?
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